Clinomyn 

is  the  only 
smokers'  toothpaste 
continuously  supported 
by  strong  advertising  in 


News  of  the  World  ■  Sunday  People 
Sunday  Mirror  •  Daily  Express 
Daily  Telegraph  -  The  Sun 
Woman's  Own  •  Family  Circle 
Woman  and  Home  ■  Living 
Woman's  Weekly 


Tough  on  tobacco 
stains-easy  on 
teeth,  Clinomyn 
is  the  smooth 
toothpaste  for 
smokers-gentle 
enough  for  everyday 
family  use  but 
strong  enough  for 
stubborn  stains 


TRENTHAM  LABORATORIES  LTD 

Seymour  Road,  London  ElO  7LX  Tel:  01-539  3334 
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It's  been  murder 


\  \>  \y       We've  been  hard  pressed  to  keep  up  with 

\  <T*s  Hue  r  I  amour  for  Vapona.  Last  year  it  outsold  all  other 
slow  release  flykillers  by  three  to  one.  This  year 
it  is  breaking  all  sales  records. 

And  there  are  more  flies-and  more  sales 
yet  to  come.  Our  massive  television  and  press 
publicity  campaign  will  stimulate  demand  for  Vapona 
throughout  August  and  September. 

Be  ready  to  profit  from  it.  Stock  up  with 
Vapona  now.  The  Strip  and  Spirelle-both  moving  fast 
What's  bad  for  flies  is  good  for  business. 

Remember-the  last  draw  for  a  luxurious 
weekend  for  two  in  Bermuda  takes  place  in  August. 
You  are  eligible  only  if  you  keep  Vapona  on  display. 
Details  from  your  Vapona  rep. 
Stock  Vapona  now! 


Last  chance!  32  places  to  Bermuda  still  to  be  won. 
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25%  more  Ayds!  That's  the  great  new  promotion 
for  you  and  your  customers. 

Each  pack  of  Ayds  will  have  banded  to  it  a  separate 
pack  containing  a  week's  free  supply  of  Ayds. 

It  won't  cost  you  anything  and  it  won't  cost  your 
customers  a  penny  more.  So  order  now. 

And  while  you've  got  this  offer  the  big  Ayds 
advertising  campaign  is  appearing  nationally  in 
newspapers  and  magazines.  You  know  how 
successful  this  new  Ayds  advertising  has  been,  so 
make  sure  the  Ayds  offer  is  where  your  customers 
can  see  it-on  display. 

The  banded  packs  are  available  from  your 
Cuticura  representative  and  from  your 
usual  wholesaler. 


CUTICURA  LABORATORIES  LTD.,  MAIDENHEAD,  BERKS. 
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Beecham's  antibiotic  data 
sheets  criticised 


The  data  sheets  for  five  antibiotic  prepara- 
tions made  by  Beecham  are  criticised  in 
the  Drug  and  Therapeutics  Bulletin. 

According  to  the  report,  the  sections  on 
uses  of  Orbenin  and  Floxapen  are  mis- 
leading when  they  state  that  the  drugs  are 
"indicated  for  the  treatment  of  infections 
caused  by  Gram-positive  organisms,  includ- 
ing infections  caused  by  penicillin-resistant 
staphylococci".  Although  excellent  against 
penicillin-resistant  staphylococci,  the  Bul- 
letin states  the  drugs  have  been  shown  to 
be  less  active  than  penicillin  G  or  penicillin 
V  against  other  Gram-positive  organisms. 
It  is  also  suggested  that  the  data  sheet  for 
Orbenin  should  warn  that  cloxacillin  is 
incompletely  absorbed  from  the  gut  and 
that  its  oral  use  is  not  advisable  in  seri- 
ously ill  patients  or  those  with  an  absorp- 
tion defect. 

The  data  sheet  for  Penbritin  does  not 
state  that  the  drug  is  ineffective  against 
penicillin-resistant  staphylococci.  Accord- 
ing to  the  report,  the  makers  omit  this 
information  because  they  feel  that  most 
doctors  already  know  the  drug's  range  of 
activity,  a  fact  which  "misunderstands  the 
purpose  of  the  data  sheets". 

The  data  sheets  for  Penbritin,  Ampiclox 
and  Magnapen  state  that  side  effects  are 
rare.  The  Drug  and  Therapeutics  Bulletin, 
however,  claims  that  ampicillin  rashes  are 
common  and  to  deny  the  fact  "seems  ludi- 
crous". Beecham  state  that  their  data  sheets 
are  factually  correct  and  were  produced 
in  accordance  with  the  provisions  of  the 
Medicines  Act.  The  data  sheets  were 
mailed  during  March  and  in  addition  to 
the  medical  profession  were  sent  to  phar- 
macists in  retail  and  hospital  practice.  In 
correspondence  with  the  Drug  and  Thera- 
peutics Bulletin  Beecham  say  they  have 
made  it  clear  they  could  not  accept  the 
validity  of  the  major  points  of  view  that 
had  been  expressed. 

Government  survey 
of  contraception 

Use  of  the  pill  was  increasing,  whilst  use 
of  the  condom  was  probably  declining, 
according  to  an  inquiry  carried  out  for  the 
Department  of  Health.  Entitled  "Family 
Planning  Services  in  England  and  Wales" 
published  by  HM  Stationery  Office  last 
week  (price  £4  00),  the  report  reveals 
statistics  of  the  use  of  contraceptives  and 
family  planning  services  by  married  and 
single  women  in  1970. 

Of  married  women  "at  risk"  of  preg- 
nancy 93  per  cent  used  some  form  of 
contraception,  the  condom  being  used  by 
over  a  third,  the  pill  a  quarter,  withdrawal 
20  per  cent,  and  IUDs  5  per  cent.  24  per 
cent  of  single  women  had  used  some  form 
of  contraception,  most  commonly  the  con- 


dom (16  per  cent)  and  the  pill  (9  per  cent). 
More  women  believed  clinic  visits  to  be 
more  embarrasing  and  lacking  in  privacy 
than  a  GP  consultation,  and  12  per  cent 
of  married  women  at  risk  attended  clinics 
whereas  18  per  cent  consulted  their  general 
practitioners.  Unmarried  women,  10  per 
cent  of  whom  had  used  family  planning 
services  at  some  time,  expected  less  em- 
barrassment when  attending  a  clinic. 

The  disadvantages  attributed  to  each 
method  by  both  married  and  unmarried 
women  were  similar.  IUDs  were  con- 
sidered "difficult  to  obtain",  the  pill  pos- 
sibly "harmful",  the  condom  "an  impedi- 
ment" and  a  nuisance  to  use. 

Presentation  to 
agricultural  pharmacist 

A  presentation  was  made  recently  to  mark 
the  retirement  of  Mr  John  S.  McCrum, 
OBE.  MPS,  from  West  Cumberland  Farm- 
ers Trading  Society  after  nearly  20  years 
with  the  Society.  Joining  WCF  in  1954,  he 
built  up  the  Society's  pharmacy  division 
from  scratch  to  its  present  position  as  the 
second  largest  distributor  of  veterinary 
pharmaceuticals  and  animal  health  pro- 
ducts in  the  UK. 

The  presentation  was  attended  by  senior 
managers  of  a  number  of  leading  suppliers 
to  West  Cumberland  Farmers  as  well  as 
staff  of  WCF. 


'Second  pension'  Act 
now  law 

The  Social  Security  Act  which  provides 
that  all  employees  will  have  an  opportunity 
to  earn  a  second  pension  became  law  last 
week.  In  addition  to  the  State  basic  pen- 
sion, an  employee  can  gain  a  further  pen- 
sion either  through  an  employer's  occupa- 
tional scheme  or  through  the  new  State 
reserve  scheme  that  is  to  be  set  up.  The  Act 
also  replaces  the  present  mixture  of  flat- 
rate  and  graduated  contributions  by  wholly 
earnings-related  contributions. 

Two  leaflets,  NP1  and  NP2.  which  ex- 
plain the  contribution  arrangements  in  the 
Act  and  the  choice  facing  employers  with 
regard  to  pension  schemes,  are  to  be  issued 
to  all  employers  during  August.  The  new 
pension  arrangements  are  to  become  effec- 
tive in  April  1975. 

Chemotherapy  'cure'  for 
Hodgkin's  disease 

Hodgkin's  disease  must  now  be  regarded 
as  potentially  curable — according  to  last 
week's  Drug  and  Therapeutics  Bulletin. 
The  report  recommends  that  the  initial 
assessment  and  treatment  policy  be  deter- 
mined by  a  clinician  of  considerable  experi- 
ence of  the  problem,  and  that  the  patient 
be  carefully  staged  at  the  time  of  diagnosis. 
Chemotherapy  should  be  given  in  Stages 
IIIB  and  IV. 

The  chemotherapy  advised  is  multiple 
agents  intermittently,  the  usual  regime  be- 
ing six  cycles  at  four-  to  six-week  intervals 
of  mustine,  a  vinca  alkaloid,  procarbazine 
and  predisone.  The  report  says  that  the 
four-drug  combination  has  proved  "re- 
markably effective".  A  similar  regime  at  a 
London  hospital  produced  complete  remis- 
sion (control)  in  86  per  cent  of  previously 
untreated  patients,  and  50  per  cent  of  pati- 
ents receiving  the  treatment  were  still  in 
remission  after  three  years. 


Mr  John  S.  McCrum,  manager  of  the  pharmacy  division  of  West 
Cumberland  Traders  has  retired  after  nearly  20  years  with  the  company. 
Seen  here  with  Mr  McCrum  (holding  the  fishing  rod  and  reel  he  chose 
as  his  retirement  gift)  are  from  left  (seated)  Mr  D.  H.  Brown  (who 
succeeds  Mr  McCrum);  Mr  J.  C.  Wade,  former  managing  director,  WCF; 
Mrs  McCrum;  and  Mr  F.  W.  James,  assistant  general  manager  (sales), 
WCF  (story  above) 
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O-t-c  cold  remedy 
recalled  in  US 


The  US  Food  and  Drug  Administration 
has  requested  a  manufacturer  to  withdraw 
an  over-the-counter  aerosol  cold  remedy. 

Cheseborough-Ponds  Inc  are  to  recall 
their  Pertussin  night-time  medicated 
vaporiser  spray  from  the  market  follow- 
ing an  FDA  study  which  found  18  deaths 
associated  with  the  aerosol  since  1968.  The 
FDA  associate  abuse  or  gross  misuse  with 
17  of  the  deaths,  but  the  recent  death  of  a 
five-year-old  child  they  do  not  consider  in 
the  abuse  category.  They  believe  the  hazard 
potential  in  the  spray  is  increased  by  the 
ingredient  1 .1.1-trichloroethane  which  is 
used  as  a  solvent  and  to  reduce  the  pres- 
sure of  the  propellants. 

The  FDA  has  a  special  team  investigat- 
ing possible  hazards  of  aerosol  cold  rerne- 
d'es.  A  list  of  22  products,  all  non-pres- 
cription remedies,  are  undergoing  tests. 
□  The  FDA  has  also  recalled  five  addi- 
tional decongestant  aerosol  sprays  contain- 
ing the  trichloroethane  solvent.  No  reports 
of  death  or  injury  are  associated  with  the 
products,  which  are  all  manufactured  by 
Morton  Pharmaceuticals,  Memphis,  Ten- 
nessee, U.S.A. 

Irish  pharmaceutical 
exports  65 %  up  in  1972 

Exports  of  pharmaceutical  and  chemical 
products  from  the  Irish  Republic  rose 
sharply  from  £21Tm  in  1971  to  £34-8m  in 
1972,  an  increase  of  65  per  cent.  Of  that 
increase  £2-3m  was  recorded  in  exports  of 
medicinal  and  pharmaceutical  products. 

Worldwide  exports  of  antibiotics  in- 
creased by  £4-6m  in  1971  to  a  record  £8  8 


million  in  1972.  The  United  Kingdom  was 
the  largest  market  for  Irish-made  medica- 
ments, total  exports  amounting  to  £T5m. 

There  was  a  sharp  jump  in  sales  of 
organic  chemicals,  from  £l-3m  to  £7Tm, 
the  UK  taking  £2- 6m. 

Higher  margin  plea 

Retail  pharmacists  from  all  over  India 
have  reiterated  their  demand  for  a  mini- 
mum trade  margin  of  20  per  cent  and 
removal  of  the  "meaningless"  distinction 
between  "ethical"  and  "non-ethical"  drugs. 

Meeting  at  a  unity  convention  in  Madras 
the  All-India  Retail  Chemists  Association 
and  Indian  Organisation  of  Chemists  and 
Druggists  emphasised  that  an  increase  in 
the  margin  was  essential  to  offset  the  rising 
operational  costs  and  to  render  better 
service  to  the  public. 

Heriot-Watt  pharmacy 
prize-winners  named 

Prizes  have  been  awarded  to  the  following 
students  at  Heriot-Watt  University: 
Final  Year — Duncan  memorial  medal  and 
prize:  Miss  A.  E.  Anderson;  G.  F.  Merson 
gold  medal  for  pharmaceutics:  D.  G. 
Chapman;  Macfarlan  Smith  Ltd  prize: 
Miss  A.  E.  Anderson;  J.  Rutherford  Hill 
conference  prize  for  pharmaceutics:  D.  G. 
Chapman;  Evans  Medical  Ltd  prize  for 
pharmaceutical  chemistry:  N.  S.  Foshaug; 
ICI  Ltd  (Pharmaceutical  Division)  prize  for 
pharmacology:  Miss  A.  E.  Anderson. 
Third  year — University  medal,  the  Boots 
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Co  Ltd  prize  for  general  excellence,  the 
Boots  Co  Ltd  prize  for  pharmaceutical 
chemistry  and  the  Pfizer  prize  for  pharma- 
ceutics: Miss  M.  Cummings.  Second 
year — University  medal :  Miss  A.  F. 
Harper;  the  Boots  Co  Ltd  prize  for  general 
excellence:  Miss  M.  A.  McCallum  and 
Miss  S.  M.  Palmer;  The  Books  Co  Ltd 
prize  for  physiology:  Miss  S.  M.  Palmer; 
Isobel  Inglis  memorial  prize  for  pharma- 
ceutical chemistry:  Miss  S.  M.  Palmer. 
First  year — University  medal  and  the  Mal- 
pas  memorial  prize:  Miss  A.  K.  Bryson. 

Concern  over  Norfolk 
pharmacy  closures 

The  problem  of  continual  closure  of  village 
pharmacies  was  highlighted  by  the  Norfolk 
Pharmaceutical  Committee. 

Presenting  the  annual  report  of  the  com- 
mittee, Mr  D.  L.  Coleman  secretary,  said 
that  the  continual  closure  of  village  phar- 
macies was  often  caused  by  the  "one-mile 
rule".  He  regretted  that  there  was  still  no 
agreement  between  doctors  and  pharmacists 
on  the  question  of  dispensing  in  rural  areas. 

The  report  also  commented  that  the 
growth  of  health  centres  led  to  a  need  for 
a  pharmacy  at  or  near  a  centre.  Pharmacies 
further  away  were  starved  of  prescriptions 
and  ultimately  move  or  close.  "This  may 
be  acceptable  to  those  who  are  readily 
mobile  and  can  get  to  the  health  centre  and 
pharmacy;  it  is  not  so  good  for  the  young 
mothers  and  the  elderly  who  need  a  local 
service". 

The  report  was  quoted  in  an  Eastern 
Daily  Press  article  entitled  "Village 
chemists  closure  concern"  on  July  20. 

Extra  science  writer  award 

A  fourth  annual  travelling  fellowship  for 
British  science  writers  is  to  be  endowed 
by  Glaxo  Holdings  Ltd.  The  new  fellow- 
ship is  for  a  science  writer  working  for  a 
trade,  technical  or  house  magazine,  and  the 
award  is  worth  £500.  The  other  fellowships 
are  for  science  writers  working  for  a 
national  magazine  or  newspaper,  a  regi- 
onal magazine  or  newspaper,  and  television 
or  radio.  In  addition  to  applications  direct 
from  writers  or  their  editors,  those  engaged 
in  a  scientific  discipline  can  nominate  a 
candidate  for  an  award. 

The  closing  date  is  August  6  and  appli- 
cation forms  are  available  from  The  Asso- 
ciation of  British  Science  Writers,  c/o  New 
Scientist,  128  Long  Acre,  London  WC2. 

Martindale  amendments 

Amendments  to  Martindale — The  Extra 
Pharmacopoeia  have  been  published  by 
The  Pharmaceutical  Press.  Larger  changes 
include  the  deletion  of  the  first  paragraph 
of  precautions  with  sodium  cromoglycate 
and  replacing  it  by:  "Sodium  cromogly-  j 
cate  with  isoprenaline  should  be  used  with 
caution  in  patients  sensitive  to  the  inhala- 
tion of  adrenergic  drugs.  It  is  suggested 
that  its  use  should  be  avoided  in  preg- 
nancy, especially  during  the  first  trimes- 
ter": and  a  note  that  Septrin  paediatric 
supension  contains  twice  the  contents  of 
a  paediatric  tablet  in  5ml  and  not  the  same 
amount  as  was  previously  stated.  There 
are  46  amendments  in  all.  Copies  are 
available  from  The  Pharmaceutical  Press, 
17  Bloomsbury  Square,  London  WC1. 


Pharmacist  Wendy 
Jenkins  at  John 
Frost  Ltd,  Sutton 
Coldfield,  won 
herself  a  stereo 
record  player  in  a 
competition 
organised  jointly 
by  Golden  Ltd  and 
UniChem  to 
promote  E Inert 
hairspray.  The 
presentation  was 
made  by  Golden's 
national  accounts 
manager,  Peter 
McFarlane.  Also 
pictured  are  (right) 
David  Gale, 
director  and 
company  secre- 
tary at  John  Frost 
Ltd,  and  John 
Harris,  area  sales 
representative  for 
UniChem. 
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New  area  contractors 
committees-election  timetable 


The  provisional  timetable  for  the  election 
of  the  shadow  Area  Chemist  Contractors 
Committees  was  approved  at  the  Central 
NHS  (Chemist  Contractors)  Committee 
meeting  recently. 

The  new  committees  will  replace  the 
Local  Pharmaceutical  Committees  on  April 
1,  1974.  Under  the  timetable,  the  election 
notice  and  nomination  forms  are  to  be 
issued  on  August  1  for  nomination  returns 
before  August  18.  Voting  papers,  to  be 
issued  September  5,  are  to  be  returned 
before  September  18.  and  the  results 
should  be  declared  by  October  17. 

It  was  reported  that  a  meeting  had  been 
arranged  between  the  representatives  of 
the  Central  NHS  Committee  with  repre- 
sentatives of  the  Pharmaceutical  Society 
and  the  Guild  of  Hospital  Pharmacists  and 
representatives  of  the  Department  of 
Health  to  discuss  the  Health  Service  re- 
organisation. 

The  Department  of  Health  in  a  letter 
informed  the  Committee  that  a  meeting 
had  been  arranged  between  the  Department 
and  the  General  Medical  Services  Com- 
mittee to  discuss  outstanding  matters  rela- 
ing  to  dispensing  by  doctors  under  the 
NHS.  The  letter  continued  by  informing 
the  Committee  that  consideration  would 
be  given  to  the  problem  of  rural  dispens- 
ing in  the  light  of  the  representations  made 
by  the  Chemist  Contractors  Committee 
and  the  Council  of  the  Pharmaceutical 
Society. 

A  lengthy  discussion  took  place  on  the 
need  to  increase  the  rota  fee  on  the  basis 
of  disturbance  and  inconvenience  and  it 
was  decided  that  renewed  representations 
be  made  to  the  Department  for  an  increase 
in  rota  payments. 

Concern  was  expressed  about  the  prob- 
lems created  for  the  chemist  contractor 
arising  from  the  charges  to  be  made  to  the 
patient  when  combination  packs  were 
ordered  on  EC  10s.  Representations  are  to 
be  made  to  the  Department  on  the  matter. 

The  Committee  decided  that  further 
representations  should  be  made  to  the 
Department  of  Health  for  an  increase  in 
payments  in  respect  of  locum  fees  incurred 
because  of  attendance  at  post-graduate 
courses. 

Guild  Council  discusses 
ASTMS  transfer  draft 

The  second  draft  of  the  instrument  of 
transfer  of  engagements  with  ASTMS  was 
discussed  by  the  Council  of  the  Guild  of 
Hospital  Pharmacists  recently.  It  was  ac- 
cepted and  noted  that  all  of  the  Guild's 
points  had  been  met.  All  Guild  members 
would  be  opted  out  of  the  political  levy 
and  those  who  wished  to  contribute  would 
have  to  opt  in  on  their  own  personal 
initiative.  Editorial  policy  and  complete 


autonomy  with  regard  to  all  professional 
matters  would  remain  with  the  Guild  Sec- 
tion. There  would  also  be  autonomy,  sub- 
ject to  over-riding  control  of  the  national 
executive  council,  of  all  disputes  exclu- 
sively the  concern  of  the  Guild.  The  fees 
would  be  paid  centrally  annually  and  the 
only  financial  detail  not  yet  complete  was 
the  question  of  the  liability  insurance. 

A  recommendation  from  the  trustees 
that  negotiations  should  include  retaining 
£2.000  for  the  exclusive  use  of  the  Guild 
was  considered,  the  money  being  from 
grants  and  educational  bequests.  It  was 
decided  that  the  Guild  could  only  justify 
asking  for  £1,000  to  be  withheld.  The  treas- 
urer was  asked  to  draw  up  a  statement  of 
funds  and  their  source  up  to  or  about  this 
figure  for  presentation  to  the  ASTMS. 

A  member  from  Wales  is  to  be  invited 
to  attend  Council  meetings  as  a  non-voting 
member  if  required,  and  a' so  be  a  point 


The  Appeal  Court  in  London  this  week 
heard  the  appeal  by  the  Crown  against  the 
refusal  of  Mr  Justice  Walton  to  grant  the 
Department  of  Trade  and  Industry  a  High 
Court  injunction  against  the  Roche  phar- 
maceutical group  (last  week  p70).  The 
group  wants  to  restore  the  UK  prices  of 
Librium  and  Valium  to  pre-April  levels 
pending  a  decision  on  a  case  being  brought 
by  them  against  the  DTI  Minister. 

Sir  Peter  Rawlinson,  the  Attorney-Gen- 
eral, opening  for  the  Crown  on  Monday, 
warned  that  if  Roche  succeeded,  the  action 
would  open  the  door  for  similar  moves  by 
other  companies  dissatisfied  with  recom- 
mendations of  the  Monopolies  Commission. 

"Either  the  Crown  stands  by  and  sees 
the  law  disobeyed,  which  must  be  contrary 
to  the  public  interest,  or  it  proceeds  by  way 
of  an  injunction,"  he  said. 

Mr  Kenneth  Jupp.  QC,  for  the  Depart- 
ment of  Trade  and  Industry,  said  that  if 
Roche  was  allowed  to  carry  out  its  plans 
to  increase  prices,  the  Department  of 
Health  would  have  to  raise  the  drug  tariff 
on  Librium  and  Valium  to  what  would  be 
the  "unlawful  price". 

"I  am  not  sure  whether  they  would  be 
conspiring  to  commit  an  unlawful  act,"  he 
added. 

'Interfering  with  Parliament?' 

Commenting  that  the  Statutory  Instru- 
ment was  being  challenged.  Lord  Justice 
Lawton  said.  "Are  we  getting  into  the 
dangerous  role  of  this  court  interfering 
with  Parliament?" 

Mr  Richard  Yorke.  QC.  for  Roche,  said 
the  appeal  was  being  heard  "solely  because 
the  Secretary  of  State  would  not  give  an 


of  contact  when  matters  affecting  the 
Welsh  reorganisation  are  to  be  discussed. 
Members  in  Wales  will  be  asked  to  nomi- 
nate a  suitable  person. 

Mr  G.  Raine  reported  that  the  Salaries 
Committee  will  submit  a  claim  for  area 
pharmaceutical  officers  and  regional  phar- 
maceutical officers.  A  claim  for  district 
pharmaceutical  officers  would  be  delayed 
until  after  the  publication  of  the  revised 
management  arrangements  for  pharma- 
ceutical services  in  the  reorganised  service. 
The  claim  is  based  on  the  differentials 
which  exist  between  present  regional  phar- 
macists' and  SAMOs'  salaries  and  the 
differentials  which  had  been  published  be- 
tween regional  and  area  nurses,  admini- 
strators and  treasurers  for  the  1974  posts. 

Provided  it  would  not  delay  the  conclu- 
sion of  the  negotiations  of  the  articles  of 
transfer  with  the  ASTMS  the  Council 
agreed  to  appoint  a  full-time  publications 
officer  who  would  take  responsibility  for 
all  the  Guild's  publications,  including  the 
new  proposed  ward  information  cards/ 
book  system. 

About  80  tickets  at  £2  will  be  available 
for  the  Guild's  50th  anniversary  celebra- 
tions on  September  21. 

During  the  meeting  Mr  J.  G.  Roberts 
was  appointed  president  and  Mr  C.  Hether- 
ington  vice-president.  Other  officers  include 
Mr  Pettie  as  assistant  general  secretary, 
Mr  B.  H.  Smith  salaries  secretary  and  Mr 
Mott  treasurer. 


undertaking  that  if  at  the  end  of  the  day 
Roche  were  right,  justice  would  be  done 
and  the  company  reimbursed. 

"We  are  here  because  the  Secretary  of 
State  is  determined  to  keep  £8m  or  more 
whether  the  Orders  are  right  or  wrong." 

On  Tuesday  Mr  Yorke  said  "The  order 
is  intended  to  wipe  out  a  very  substantial 
amount  of  the  research  that  we  do,  and  a 
substantial  amount  of  drugs  we  put  on 
the  market  in  which  there  is  no  money  at 
all — we  make  a  loss  on  them."  Mr  Yorke 
continued,  "The  Attorney-General  and 
other  Ministers  were  talking  in  terms  of 
profits.  It  is  not  a  case  of  profits.  It  is  about 
expenditure  on  research.  That  is  the  guts 
of  the  case.  We  are  ploughing  back  the 
money  all  the  time.  The  amount  we  give 
our  shareholders  is  derisory  on  any  English 
and  American  standards." 

The  Commission,  said  counsel,  had  com- 
plained that  the  company  had  failed  to 
give  them  certain  figures.  That  was  a  half- 
truth  and  very  misleading.  The  company 
said  they  would  supply  the  information  pro- 
viding it  was  not  published  but  the  Mono- 
polies Commission  refused  the  confidenti- 
ality and  the  figures  were  not  supplied. 

"There  would  be  people  today  dying  of 
Parkinson's  disease — a  disease  of  the  cen- 
tral nervous  system — but  they  are  not  be- 
cause of  what  we  did,"  he  said,  "this  is 
what  the  Government  wishes  us  to  cut 
out."  added  Mr  Yorke. 

Roche  have  issued  a  writ  claiming  de- 
clarations that  the  Commission's  investiga- 
tions were  unfair,  and  that  the  price  out 
order  is.  therefore,  invalid. 

The  hearing  was  concluded  on  Wednes- 
day. Judgement  was  deferred. 


Crown  vRocheappeal  hearing 
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Boots  sales  bouyant 
in  first  quarter 


The  buoyancy  of  sales  during  last  year's 
trading  has  continued  and  retail  sales  for 
the  first  quarter  of  the  current  financial 
year  "are  somewhat  ahead  of  our  budget 
of  an  increase  of  20  per  cent  over  the  first 
quarter  of  last  year",  Dr  G.  I.  Hobday, 
chairman  of  the  Boots  Co  Ltd,  told  share- 
holders at  the  annual  meeting  last  week. 

Despite  reports  that  the  increase  in  retail 
sales  in  the  country  generally  is  expected 
to  slow  down  as  the  year  progresses,  "so 
far  at  any  rate  we  can  be  reasonably 
satisfied  with  our  own  progress".  Dr  Hob- 
day pointed  out,  however,  that  there  was 
a  lot  of  the  year  still  to  come  and  the 
company  did  not  know  how  retail  sales 
would  react  to  existing  measures  and  any 
new  ones  the  Government  might  be  con- 
templating. 

Dr  Hobday  repeated  the  criticism  he 
made  in  the  annual  report  that  the  control 
on  net  margins  penalised  unfairly  the  suc- 
cessful company  on  a  rising  trend  of  profit- 
ability. Under  this  restraint  net  profit  mar- 
gins expressed  as  a  percentage  of  sales, 
according  to  the  Price  Code,  should  not 
exceed  the  average  level  of  the  best  of  the 
last  five  years,  which  for  Boots  means  the 
average  of  the  last  two  years. 

Macfarlan  Smith's  export 
performance  acknowledged 

When  Macfarlan  Smith  Ltd  were  awarded 
the  Queen's  Award  to  Industry  earlier  this 
year  for  their  export  performance  (C&D, 
April  28.  p537)  they  were  one  of  only  five 
companies  in  Scotland  to  be  so  honoured. 
This  was  mentioned  by  the  Lieutenant  of 
the  county  of  the  City  of  Edinburgh  (Mr 
Jack  Kane)  last  week  when  he  presented 
the  grant  of  appointment  and  emblem 
of  the  1973  Award  to  Mr  A.  E.  Bide,  chair- 
man of  Glaxo  Holdings  Ltd. 


Accepting  the  award  on  behalf  of  Mac- 
farlan Smith  Mr  Bide  said  their  perform- 
ance was  particularly  notable  because  it 
was  a  small  company  employing  only  200 
or  so  people  specialising  in  the  highly 
competitive  field  of  bulk  medicinal  chemi- 
cals. 

Exports  of  the  company  in  the  three 
years  upon  which  the  Award  was  judged, 
increased  by  45  per  cent,  said  Mr  J.  Mac- 
kinnon.  chairman,  Macfarlan  Smith,  when 
receiving  the  award  "for  safe  keeping". 
During  that  period  and  since  the  company 
had  customers  in  80  countries  and  had 
never  missed  a  delivery  date,  he  added. 

Sandoz  overseas  revenue 
hit  by  monetary  crisis 

Group  revenue  of  Sandoz  Ltd,  Basle.  Swit- 
zerland, is  expected  to  be  "noticeably 
affected"  by  the  lower  rates  of  the  dollar 
and  sterling  against  the  Swiss  franc.  Profit- 
ability is  expected  also  to  decline  in  1973 
as  compared  with  last  year  due  to  a  fall 
in  earnings  and  to  extraordinary  valuation 
losses  sustained.  The  company  say  they 
hope  to  show  a  net  profit  comparable  to 
that  of  1972. 

In  the  first  half  of  1973,  group  sales  rose 
by  4-9  per  cent,  as  against  the  correspond- 
ing period  of  last  year,  reaching  a  total  of 
Sw  Frs  1,780  8m  (1,697  8m).  This  is,  say 
Sandoz,  a  severely  depressed  growth  rate 
and  affects  all  sectors  of  activity.  If  calcu- 
lated at  exchange  rates  obtaining  during 
the  first  half  of  1972,  the  increase  would 
have  been  of  as  much  as  17  per  cent.  The 
loss  to  the  group  in  actual  Swiss  currency, 
income  is  put  at  some  Sw  Frs  200m.  Sales 
of  US  subsidiaries  were  most  severely 
affected  by  exchange  rate  changes,  although 
in  local  currency  terms  progress  was  again 
satisfactory  there. 


28  July  1973 

Price  increases  approved 

The  Price  Commission  has  approved  in- 
creases in  animal  feeding  stuffs  manufac- 
tured by  Beecham  Agricultural  Products 
Ltd  averaging  £16  70  per  ton  over  the 
range  of  concentrates. 

Increases  of  6-89  per  cent  on  prepared 
feeds  and  5-75  per  cent  on  teat  units  manu- 
factured by  Unigate  Foods  Ltd,  have  also 
been  approved. 

The  Commission  is  currently  distributing 
a  booklet  "The  price  code:  a  guide  to 
your  obligations,"  to  about  250,000  orga- 
nisations in  the  UK.  The  booklet  covers 
the  legal  obligations  of  all  businessmen 
concerning  reporting  or  recording  price 
increases  and  profit  margins  and  is  direc- 
ted particularly  to  those  engaged  in  manu- 
facturing and  distribution.  Copies  may  be 
obtained  free  of  charge  from  the  Price 
Commission's  information  centre,  Room 
711.  Cleland  House,  Page  Street,  London 
SW1P  4LS. 


Gala's  second  award 

Sir  Gerald  Templar,  Lord  Lieutenant  of 
London,  presented  the  Queen's  Award  to 
Industry  1973  to  Gala  Cosmetics  Group  at 
a  ceremony  last  week.  Sir  Gerald  said  it 
was  surely  results  such  as  their  USA  busi- 
ness being  increased  four  times  over  in 
the  past  year  and  the  growth  in  exporting 
from  eight-nine  to  103  countries  which 
had  helped  in  achieving  the  Award.  He 
reminded  those  present  that  he  had  been 
delighted  on  a  previous  occasion  (in  1968) 
to  present  the  Award  to  the  group  for 
their  export  performance. 


Beecham  win  patent  case 

The  drug  Versapen,  a  penicillin  derivative, 
produced  by  Bristol-Myers  Co,  Syracuse, 
New  York,  and  sold  in  Britain  by  Bristol 
Laboratories  Ltd,  Feltham,  Middlesex,  was 
held  in  the  High  Court  on  Wednesday  to 
infringe  the  patent  of  the  Beecham  Group 
Ltd.  Mr  Douglas  Falconer,  QC,  sitting  as 
a  High  Court  deputy  judge  said  that  the 
imported  drug  infringed  the  Beecham 
Penbritin.  He  gave  Beecham  a  certificate 
of  validity  of  patent,  and  of  infringement, 
and  ordered  the  Bristol  companies  to  pay 
costs.  An  inquiry  as  to  damages  payable 
to  Beecham  because  of  infringement  since 
January  1967,  was  also  ordered. 


Briefly 

Distillers  Co  Ltd  in  the  year  ended  March 
31  had  a  group  turnover  of  £450.03m 
(against  £442. 57m  in  the  previous  year). 
Consolidation  profit  of  the  group  amounted 
to  £69. lm  (£62.2m). 

Inveresk  Group  Ltd  substantially  increased 
their  external  sales  in  the  24  weeks  ended 
June  16  to  £1067m  from  £816m  in  the 
comparable  1971  period.  Profit  before  tax 
was  £814,000  (£131,000). 

ICI  pharmaceuticals  division  held  its  first 
German-speaking  symposium  for  cardio- 
logists recently  when  30  specialists  from 
Austria,  Germany  and  the  UK  visited  Ald- 
erley  Park. 
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People 


Dr  H.  Mahler  became  the  third  director- 
general  of  the  World  Health  Organisation 
on  July  21  following  the  retirement  of  Dr 
M.  G.  Candau  the  day  previously  after  20 
years'  service.  Dr  Mahler  was  born  in 
Denmark  in  1923,  and  was  appointed  assist- 
ant director-general  of  WHO  in  Geneva  in 
September  1970  and  began  his  career  with 
the  Organisation  in  1951. 

Deaths 

Allen:  Recently,  Mr  William  Ditchfield 
Allen,  MPS,  11c  Leicester  Road,  Oadby, 
Leics,  aged  72.  Mr  Allen  was  in  business 
at  Oadby  for  over  40  years,  having  quali- 
fied in  1922.  He  retired  in  1971,  the  busi- 
ness being  taken  over  by  his  son,  Mr  Wil- 
liam John  Allen,  FPS. 

Gordon:  On  July  18,  Mr  George  Thomas 
Gordon,  MPS,  46  Lymton  Avenue,  London 
NW9,  aged  78.  Mr  Gordon  qualified  in 
1921. 


Appointments 

Bristol-Myers  Co  Ltd  have  appointed  Mr 
P.  E.  Molloy  their  production  director. 

Elbeo  Ltd  have  appointed  Mr  J.  Walton 
their  promotions  manager. 

Bush  Boake  Allen  Ltd:  Dr  D.  A.  A.  Fagan- 
dini,  47,  has  been  appointed  managing  dir- 
ector with  effect  from  September  1.  Dr 
Fagandini,  at  present  managing  director  of 
Marchon  division.  Albright  &  Wilson  Ltd, 
succeeds  Mr  A.  W.  Allen  who  will  be 
retiring  although  continuing  to  exercise 
certain  duties  on  a  consultative  basis.  Dr 
Fagandini's  position  at  Marchon  will  be 
taken  by  Mr  J.  R.  Wills  fat  present  finance 
and  administration  director  of  the  division). 


Sport 


Ulster  Chemists'  Association  Golfing 
Society.  The  Hyde  &  Entwistle  Trophy 
was  competed  for  at  Dungannon  on  July  1. 
1,  J.  Campbell  41;  2,  T.  Malone  38.  Handi- 
cap 1-9:  1,  L.  Wilson  39;  2,  B.  Fox  31. 
Handicap  10-16:  1,  H.  Sheehan  38;  2,  J. 
Murphy  36.  Handicap  17-24:  Winners,  J. 
Fegan  33;  P.  Mallie  33. 

South  London  and  Surrey  Pharmacists 
Golfing  Society.  Results  for  the  meeting  at 
Walton  Heath.  July  18,  for  the  Verona 
Trophy  and  Captain's  Prize.  Ted  Jobling 
(8)  42.  First.  J.  Lenny  (11)  39;  second,  J. 
Martin  (12)  37;  third,  S.  Mote  (15)  36;  14 


Topical  reflections 


BY  XRAYSER 


Unit  dose 


From  a  reading  of  the  reports,  I  am  not  quite  sure  of  all  that  is  involved  in 
the  Warwick  experiment  in  unit  dose  dispensing.  The  system,  it  appears, 
includes  a  machine  which  packs  tablets  and  capsules  into  heat-sealed  plastic 
"blister"  strips,  and  something  of  the  same  kind  will  be  used  to  produce 
5ml  doses  of  liquids  packed  in  plastic  containers.  It  all  resembles  the 
appearance  at  table  of  butter,  cream  and  salad  dressing,  with  the  difference 
that  at  table  the  consumer  is  acquainted  with  the  appearance,  taste  and 
smell  of  those  items.  A  packaged  unit  dose  is  placed  by  pharmacy  staff  in 
the  patient's  own  locked  drawer  on  a  ward  cart  (which  replaces  the  trolley) 
and  the  unit  dose  is  then  given  to  the  patient  by  the  nurse.  But  when  the 
hospital  pharmacy  is  closed,  a  "medication-control  module"  can  supply  96 
different  drugs  for  new  patients.  By  the  insertion  of  three  card  tags, 
identifying  nurse,  patient  and  medicine,  the  module  supplies  only  the  unit 
dose  required  and  records  the  transaction  details.  That  record  is  seen  by  the 
pharmacist  when  the  module  is  refilled.  By  that  time,  of  course,  the  medicine 
supplied  on  the  instruction  of  the  tag  will  have  been  administered  to  the 
patient.  That,  as  you  suggest,  seems  to  be  dangerous.  It  is  stated  that  the 
new  system  requires  less  time  for  prescription  dispensing,  and  MrG.  Calder, 
regional  pharmacist,  feels  that  its  adoption  would  allow  "more  professional 
use  of  the  pharmacist".  In  what  direction?  That  seems  to  suggest,  as  is 
being  increasingly  suggested  today,  that  the  dispensing  and  supply  of 
medicines  is  regarded  as  less  than  professional — a  proposition  that  I,  for 
one,  would  reject. 

Knock-out 

It  seems  that  an  increasing  proportion  of  our  time  is  spent  in  altering  the 
price  labels  of  our  stock.  I  had  hoped,  vainly  as  it  turns  out,  that  with  the 
gigantic  task  of  repricing  when  VAT  was  introduced,  we  would  have  a  spell 
of  stability.  Prices,  which  came  down  marginally  in  the  cosmetic  field,  have 
suffered  what  is  euphemistically  described  as  an  "upturn",  and  we  are  left  to 
try  to  explain  to  intending  purchasers  that  any  advantage  which  appeared  only 
three  months  ago  has  now  been  swallowed  up  in  higher  prices.  And,  willy- 
nilly,  the  Chancellor  of  the  Exchequer  has  a  vested  interest  in  the  increased 
prices,  for  his  "cut"  bears  a  direct  relationship.  He  must,  though,  have  been 
disappointed  in  the  result  of  a  battle  between  the  Customs  and  Excise  and 
the  owner  of  a  duck  farm  near  Lincoln.  The  Guardian  has  reported  that  the 
feet  from  millions  of  ducks  were  sold  to  prepare  Chinese  food  dishes.  It 
appears  that  the  bird  itself  was  free  from  VAT,  even  with  the  feet  attached, 
but  once  the  feet  were  severed  and  sold  separately  they  "attracted"  tax. 
The  sales  director  of  the  company,  Mr  Joe  Buckner,  decided  to  challenge 
the  ruling  and  the  Customs  and  Excise  have  capitulated.  So  the  money  which 
should  have  been  provided  by  the  ducks  will  have  to  be  provided  in  part  by  a 
different  duck  when  she  buys  her  cosmetics.  But  it  is  not  like  the  Customs 
and  Excise  to  give  in  easily.  Is  it  possible  that  the  challenge  was  telephoned 
and  they  thought  that  it  emanated  from  Mr  Joe  Bugner! 


and  under,  H.  E.  D.  Wilson  (12)  34.  15  and 
over,  D.  Hobern  (18)  34.  Special,  J.  Stitt 
(15)  32.  1st  nine,  F.  Day  (8)  23.  2nd  nine, 
L.  Wrathall  (24)  19. 

Swansea  and  West  Glamorgan  Branch, 
Pharmaceutical  Society.  The  annual  golf 
meeting  was  held  at  Clyne  Golf  Club, 
Swansea,  July  5,  and  128  entered  a  com- 
petition sponsored  by  the  Rowland  James 


branch  of  Vestric.  Prizewinners :  Rolando 
cup,  D.  Harries;  Rowland  James  tankard, 
W.  Nicholas;  Squibb  tankard,  W.  Nicholas; 
representatives  prize,  E.  Miles;  Glenyg 
Jones  cup,  C.  Mort,  B.  Curnock,  assistant 
branch  manager  of  Vestric,  Swansea,  won  a 
tankard  in  Division  2  of  the  open  medal 
and  a  tankard  for  the  lowest  score  ob- 
tained by  a  Clyne  member. 
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Promotions 


Stayfree  pop  patches 

Aimed  at  the  young  end  of  the  sanitary 
protection  market  this  summer,  Johnson 
and  Johnson  are  running  a  "Pick  a  Pop 
Patch"  promotion  with  their  Stayfree  Mini- 
pad  brand.  A  choice  of  twelve  pop 
patches  will  be  offered,  and  any  three  may 
be  purchased  for  40p  plus  proof  of  pur- 
chase. 

Special  merchmdising  point-of-sale 
material  will  back  up  the  promotion  and 
advertising  is  currently  appearing  in 
Woman,  Jackie,  Melanie,  Popswop,  Pink, 
Petticoat,  Mirabelle,  Loving  and  Miss 
London  Weekly  Johnson  &  Johnson  Ltd, 
Slough,  Bucks). 

Gilt-edged  campaign 

To  back  up  the  launch  of  Ingram  Gilt 
Edge,  the  new  aerosol  shaving  foam  from 
Bristol-Myers,  regional  TV  commercials 
are  scheduled  for  the  London,  Southern, 
Midland  and  Lancashire  areas  from  Sep- 
tember 3.  The  theme  of  the  campaign  is 
"Gilt  Edge  gives  your  blade  extra  edge". 
Showcards  and  window  stickers,  the  design 
of  which  is  based  on  the  advertising  theme, 
will  also  be  available. 

During  the  launch  period,  Bristol-Myers 
are  offering  the  retailer  special  terms,  as 
well  as  a  pre-priced  pack  worth  £0-24 
instead  of  the  normal  £0  31  (Bristol-Myers 
Ltd,  Stamford  House,  Langley,  Slough  SL3 
6EB). 

Casual  boost 

Casual  hair  colourant  receives  another 
sales  booster  this  month  with  part  two  of 
the  Casual  'Zodiac  Book'  promotion. 
Again,  the  focal  point  of  the  promotion  is 
the  free,  48-page  book  called  the  Zodiac 
Beauty  Guide,  written  by  the  astrologer 
Katina.  For  the  second  part  of  the  pro- 
motion, however,  Casual  packaging  gets  a 
new  look  with  up-dated  graphics  and  a 


special  promotional  flash  and  mail  in 
coupon. 

To  back  the  promotion,  Gillette  is  tak- 
ing space  in  women's  weekly  and  monthly 
magazines  during  August  and  September. 
(Gillette  Industries  Ltd,  Great  West  Road, 
Isleworth,  Middlesex). 

Syntex  showcard 

The  latest  promotional  aid  for  the  Syntex 
skin  care  range  of  products  carries  the 
slogan  "Syntex  skin  care  keeps  in  the 
moisture  the  sun  dries  out".  With  an  ali- 
colour  illustration  majoring  on  the  Syntex 
protecting  day  cream,  the  showcards 
measure  12in  X  8in  (Syntex  Pharmaceuti- 
cals Ltd,  St  Ives  House,  Maidenhead). 

Optrex  sponsor  championships 

Optrex  enters  its  third  year  of  swimming 
sponsorship  with  this  year's  ASA  National 
Championships  at  Coventry,  August  1-5. 
During  this  meeting  competitors  will 
qualify  for  the  World  Championships. 
September  1-9  and  the  Europa  Cup, 
August  18-19.  In  addition  to  the  sponsor- 
ship Optrex  have  also  put  up  a  trophy 
which  will  go  to  the  British  Club  with  the 
best  overall  performances  in  the  Champion- 
ships (Keldon  Ltd.  Wadsworth  Road, 
Perivale,  Middlesex). 

New  Stiletto  mobile 

The  new  Stiletto  mobile  incorporates  a 
transparent  PVC  spiral  illustrating  fly 
"knock  down".  A  matching  PVC  window 
sticker  for  Stiletto  the  Sly  Fly  Killer  is 
also  available  from  the  Products  Division, 
Felcourt,  East  Grinstead,  Sussex. 


Sebbix  Problem  Solvers 

The  three  new  shampoos  introduced  by 
Sebbix  for  dry,  greasy  and  dull  hair  are 
being  launched  with  full-colour  pages  and 
double  page  spreads  in  the  major  women's 
magazines.  The  company  say  this  campaign, 
which  starts  on  September  1,  will  include 
over  40  pages  in  the  first  three  months 
(Fisons  Pharmaceuticals,  12  Derby  Road, 
Loughborough,  Leics). 

Mitchum  dispenser 

Mitchum  breath  freshener,  currently  in 
distribution  with  a  one  dozen  counter  dis- 
penser is  now  available  in  a  two  dozen 
self-service  dispense.  Main  advantage,  say 
the  company,  is  that  it  only  occupies  a 
small  counter  space  and  will — they  say — 
speed  the  impulse  sales  of  their  product 
(Mitchum-Thayer  Ltd,  86  Brook  Street, 
London  W1Y  2BA). 

Farleys  sponsor  film 

Farley's  Infant  Food  Ltd  have  sponsored 
a  16mm  film  "God  bless  Mummy  and 
make  her  good."  a  documentary  on  the 
behavioural  patterns  of  young  children 
and  their  parents  (Farley's  Film  Library, 
8  Galleymead  Road,  Colnbrook.  Bucks). 

Soap  in  space 

Neutrogena  soap,  made  in  this  country 
by  Norton  Ltd,  was  used  in  the  Ameri- 
can Skylab  space  programme.  Norton  say 
it  was  chosen  because  it  leaves  no  trace 
on  the  skin  after  washing. 


Miss  Frances  Jones,  aged  24,  from 
Aberdair,  South  Wales,  was  recently 
voted  "California  Girl  1973"  at  the  finals 
of  Max  Factor's  California  Girl  Contest, 
which  was  held  at  the  Empire  Ballroom, 
Leicester  Square.  This  contest  was  held 
in  conjunction  with  Mecca  Promotions 
and  Frances  Jones  is  pictured  above 
(centre)  with  Mr  Neville  Stranger,  Max 
Factor's  Director  of  United  Kingdom 
Operations.  Miss  Susan  Shaw  (left) 
from  Cheshunt  was  2nd,  and  Miss  Kay 
Shaw  (right)  from  Uttoxeter  came  3rd. 
Her  prize  is  a  two-week  holiday  for  two 
in  California,  plus  £100  to  spend  on 
Polly  Peck  clothes  and  £150  spending 
money  to  take  with  her. 


on  TV 

next  week 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire; 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east; 
A  =  Anglia;  U  =  Ulster;  We  =  Westward; 
B  =  Border;  G  =  Grampian;  E  =  Eireann; 
CI  =  Channel  Islands. 

Alberto  Balsam  hair  conditioner:  Ln,  M, 

Lc,  Y,  Sc,  WW,  So,  NE,  U,  G 

Airstrip:  All  except  E 

All  Fresh:  All  except  E,  CI 

Anadin:  All  except  E 

Close  Up:  All  except  E 

Cool:  All  areas 

Crest  toothpaste:  Y 

Harmony  hairspray:  All  except  E 

Head  &  Shoulders:  All  except  So,  E 

Immac:  All  except  Ln,  M,  G,  E 

Macleans  Freshmint:  All  except  E 

Macleans  indigestion  remedy:  Ln,  M,  Lc, 

Y,  So  WW,  So,  NE,  A,  We 

Macleans  white  fluoride:  Y,  W  W 

Maws  baby  bathcare:  All  except  E 

Maws  Simpla  sterilising  tablets:  All  except 

E 

Pearl  Drops  tooth  polish:  Ln,  M,  So,  A 
Phensic:  Ln,  M,  Lc,  Y,  Sc,  WW,  So,  NE, 
A,  U 

Radox:  All  except  U,  E 

Silvikrin  hairspray:  All  areas 

Silvikrin  shampoo:  All  areas 

Three  Wishes:  So 

Tufty  Tails:  All  except  E 

Vaseline  Balance  Care  shampoo:  All  areas 

Zoflora:  Lc,  Y,  NE,  U 
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New  products 
and  packs 


Cosmetics  and  toiletries 

Gilt  Edge  shaving  foam 

Bristol-Myers  have  launched  an  aerosol 
shaving  cream,  Ingram  Gilt  Edge  (£0-31) 
with  a  "light,  pleasant  masculine  frag- 
rance". The  new  product  is  said  to  contain 
special  silicones  which,  by  coating  the 
blade,  act  as  a  lubricant  to  minimise  razor 
drag  and  clogging,  so  giving  the  blade 
extra  edge. 

Bristol-Myers  also  say  the  lather  includes 
moisturisers  and  a  mild  astringent  which 
"set  up"  the  beard  to  give  a  cool,  comfort- 
able shave. 

Ingram  Gilt  Edge  is  presented  in  a  170g 
chocolate  brown  aerosol  can,  packed  in 
counter  display  boxes  holding  one  dozen. 
A  pre-priced  pack  for  24p  will  be  available 
as  a  special  introductory  offer  (Bristol- 
Myers  Ltd,  Stamford  House.  Langley, 
Slough  SL3  6EB). 

Wo/tz  autumn  shades 

New  nail  polish  shades  for  late  summer 
and  early  autumn  from  Woltz  Italiana  are 
Gadames,  Antillas,  Tortuga  and  Tobago. 

These  four  regular  type  nail  enamels, 
from  the  Hot  Paints  Collection  are  avail- 
able in  the  classic  size  (£0-30)  and  mini 
size  (£0-26)  (Fontarel  Ltd,  Percival  House, 
Pinner  Road,  Harrow,  Middlesex). 

Cutex  look  to  nature 

Cutex  have  introduced  Natural  Recipe  lip- 
sticks (£0-34)  and  lip  glosses  (£0-30)  made 
— they  say — from  natural  ingredients: 
honeybees'  wax.  cocoa  butter  and  veget- 
able oils,  without  any  synthetic  additives. 
They  have  the  additional  appeal  of  a  fresh 
mint  flavour. 

Each  product  is  in  a  soft  green  container 
which  has  a  fruit  and  flower  motif  carrying 
through  the  natural  goodness  theme.  Cutex 
are  also  for  the  first  time  "carding"  each 
product.  The  individual  self-service  cards 


feature  the  natural  ingredient  theme,  and 
a  special  dispenser  with  tester  will  be  avail- 
able. 

Natural  Recipe  lipstick  comes  in  five 
shades:  Eve's  Apple,  Fresh  Melon,  Baby 
Shrimp,  Perfect  Rose,  Honeybee  Pink; 
while  the  Natural  Recipe  lip  gloss  is  avail- 
able in  three  shades:  Country  Pink,  Coun- 
try Rose  and  Country  Peach.  Available 
from  August  1  (Chesebrough-Pond's  Ltd, 
Victoria  Road,  London,  NW10  6NA). 

Midnight  Powder 

Dorothy  Gray  have  introduced  an  elegant 
new  '30s  style  drum  for  Midnight  Dusting 
Powder  (£1-06).  The  blue  puff  is  clearly 
visible  through  a  transparent  lid  covering 
a  dark  blue  bowl,  and  banded  with  a  silver 
strip  label  (Gray  Products  Ltd,  Marshall 
Road,  Hampden  Park,  Eastbourne,  Sussex). 

Slimming 

Dietplan  omelette  mix 

DietPlan,  a  low  calorie  omelette  mix  from 
Sweden  is  now  nationally  available  in  the 
UK  and  is  marketed  by  Slimmers  Nature 
Products  Ltd,  a  subsidiary  of  Swenska  Egg- 
Produkter  AB  (Swedish  Egg  Products)  of 
Helsingborg,  Sweden. 

Each  DietPlan  omelette,  which  is  said 
to  contain  50  per  cent  protein  but  has 
only  20  calories,  should  be  used  to  replace 
one  main  meal  a  day  as  part  of  a  calorie 
controlled  diet.  This  omelette  mix  is  choles- 
terol free,  the  yolk  having  been  extracted, 
and  is  made  from  dried  skimmed  milk, 
powdered  albumen,  vegetable  fat  and 
natural  colouring  from  the  yolk.  As  well 
as  being  a  satisfying  and  nourishing 
replacement  meal,  say  the  makers,  the 
omelette  gives  he  dieter  something  on 
which  to  chew. 

Full  instructions  are  given  for  prepara- 
tion on  every  sachet,  together  with  sugges- 
tions for  a  variety  of  low  calorie  fillings, 
such  as  tomatoes,  soinach  or  mushrooms. 


Each  pack  also  includes  one  week's  calorie 
controlled  menu  in  which  DietPlan  re- 
places one  meal  on  each  of  six  days. 

Diet-Plan  is  available  at  an  introductory 
price  of  14p  per  sachet  or  78p  for  a  pack 
of  six  (Slimmers  Nature  Products  Ltd,  PO 
Box  35.  Erith,  Kent). 

Electrical 

Citrus  press 

Philips  Electrical  have  produced  an  elec- 
tric citrus  press  (£6-40)  which  they  say 
takes  the  effort  out  of  squeezing  the  juice 
from  fruit.  The  top  revolves  as  the  halved 
fruit  is  pressed  down  on  to  the  central  cone 
and  the  juice  is  strained  free  from  flesh  and 
and  pips  into  the  base  which  holds  5  fl  oz 
(e.g.  juice  from  two  large  oranges  or  one 
grapefruit). 

The  citrus  press  comes  in  orange  or 
white  (Philips  Electrical  Ltd.  Century 
House.  Shaftesbury  Avenue.  London 
WG2). 


ttem 


CONTINENTAL  WINE  EXPERTS  LTD 

The  Winery  CAWSTON  NOR  75X 

Tel:  Cawston  444  (0605  42) 
Telex:  97204  A/B  CWE  CAWSTON 


ENSURE  THE  SUCCESS  OF  YOUR 

HOME 

WINEMAKING  SECTION 

With  C.W.E.  quality  products.  Our  ingredients  have  proven 
their  success  with  the  public,  particularly  the  enthusiast.  This 
is  because  the  finest  wine  is  simply  made  and  at  the  right  price. 
This  market  is  for  you.  Please  enquire  through  your  usual 
wholesaler. 
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August  ExoluQive  Value 


AIRSTRIP 

Medium  7920  Large  7921 

BODY  MIST 

Aerosol  Medium 

ELNETT 

Hair  Spray  360g&500g 
10  Sachet  &  Standard 

HARMONY 

Colourant 

IMPERIAL  LEATHER 

oUAP  Toilet  &  Bath 


JOHNSONS 

Nappy  Liners  100  &  200 

KLEENEX 

Regular  White/Carnaby 

jPADDI  PADS 

Napkins  10&20 

RENNIES 

Digestive  Tablets  25  &  50 

ULTRA-BRITE 

Large  &  Ex-Large 

VASELINE  SHAMPOO 

Medium  70g  Large  140g 


What  your  customers  toi//6e.  looking  fir f 


The  SAIMGEPS  Group  of  Companies 
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Return  of  Buoyance 

French  &  Scott  Ltd,  717  North  Circular 
Road,  London  NW2,  have  reintroduced 
their  French  Buoyance  hairsetting  gel  in  a 
new  one-strength  formula  suitable  for  all 
types  and  conditions  of  hair  (£0  35).  The 
tube  design  has  also  been  slightly  altered 
but,  say  French  &  Scott,  "every  effort  has 
been  made  to  maintain  the  familiar  appear- 
ance of  the  product". 

Keflex  500s  packs 

Eli  Lilly  &  Co  Ltd,  Kingsclere  Road. 
Basingstoke.  Hants,  have  announced 
that  from  July  30,  Keflex  tablets  and  cap- 
sules will  be  available  in  packs  of  500. 
Price  to  chemists  for  the  new  packs: 
250mg  tablets/capsules  £6025;  500mg 
tablets/capsules  £1 18  00. 

Cotton  wool  launch 

W.  Pelz,  the  German  cotton  wool  manu- 
facturers, are  to  launch  their  Joan  Carrol 
brand  in  the  UK  through  grocery  chains. 
The  company  intend  to  launch  a  second 
brand  in  the  Autumn  which,  said  a  spokes- 
man, "is  designed  specifically  for  chemist 
outlets". 

Distribution  change 

The  J.  N.  Toiletries  Division  of  Jackel  & 
Company  Ltd  announce  that  they  have 


Natalie  Clarke,  aged  5,  from  Loughton, 
Essex,  winner  of  the  "Miss  Pears"  1973 
competition.  Natalie,  who  was  selected 
from  six  area  finalists  this  week, 
received  a  cheque  for  £500  and  will 
have  her  portrait  painted  by 
Michael  Noakes. 


taken  over  distribution  for  the  products 
of  the  J.  B.  Williams  Co.  The  product 
range  at  present  comprises  Aqua  Velva 
after  shave  and  Lectric  pre-shave. 

Merocets  pack  change 

The  Merrell  Division,  Richardson-Merrell 
Ltd,  20  Savile  Row,  London  W1X  2AN 
have  repackaged  Merocets  lozenges  into  a 
new  design  carton  and  display  outer 
which  holds  12  cartons.  The  carton  size  is 


changed  from  16  lozenges  to  18  and  the 
prices  are  adjusted  pro-rata.  This  new  dis- 
play outer  and  carton  will  be  available 
to  coincide  with  the  Merocets  pre-season 
bonus  offer. 

Savlon  coupon  redemption 

The  volume  of  cash  vouchers  redeemed 
by  chemists  for  Savlon  products  is  now  so 
great,  say  Avlex,  that  from  1  August  1973 
all  vouchers  will  be  handled  by  the  Neilsen 
Clearing  House,  PO  Box  No  139,  Corby, 
Northants. 

Avlex  Ltd,  a  subsidiary  of  ICI  Pharma- 
ceuticals Division  request  chemists  to  re- 
turn all  vouchers  for  Savlon  liquid  anti- 
septic and  Savlon  babycare  products  direct 
to  the  Neilsen  Clearing  House  where  they 
will  be  promptly  redeemed  for  cash. 

Agents  for  Swiss  chemicals 

Watt,  Yardley  &  Sons  Ltd  have  been 
appointed  sole  UK  agents  for  the  range 
of  fine  chemicals  of  Cilag-Chemie,  Schaff- 
hausen,  Switzerland.  Mr  H.  Stone,  until 
recently  sales  manager  Sandoz-Wander 
chemical  division  has  now  joined  the  board 
of  Watt,  Yardley.  Inquiries  to  19  Temple 
Street,  Birmingham,  B2  5BG. 

Paracetamol  counter  packs 

New  counter  packs  of  paracetamol  500mg 
tablets  are  available  from  Approved  Pres- 
cription Services  Ltd,  PO  Box  15,  Whit- 
cliffe  Road,  Cleckheaton,  Yorks.  The  50s 
are  in  outers  of  24  (£L20  per  dozen)  and 
100s  are  in  outers  of  12  (£L80),  with  10 
per  cent  discount  on  orders  of  £20  or 
more. 

Adagio  agents  for  Scotland 

Fiona  Sands  Ltd,  Queens  Way,  Croydon 
CR9  4DL  have  announced  that  Messrs 
Sister  Lauras  Infant  &  Invalid  Food  Co 
Ltd  are  no  longer  acting  as  their  agents 
for  the  Adagio  fragrance  range  in  Scot- 
land. New  agents  have  yet  to  be  appointed 
and  any  enquiries  about  the  range  should 
be  directed  to  Fiona  Sands  Ltd. 
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Correction 

The  pack  size  of  Sylopal  suspension,  the 
new  speciality  from  H.  N.  Norton  &  Co 
Ltd,  Shawbridge  Street,  Glasgow,  is  300ml 
and  not  as  stated  on  July  14. 


Chemicals  catalogue 

Air  Products  Ltd,  St  George's  Square,  New 
Maiden,  Surrey,  have  published  a  cata- 
logue of  chemical  intermediates  for  use  in 
organic  chemistry  research.  It  describes 
more  than  300  new  and  unusual  chemicals, 
including  many  that  have  not  been  avail- 
able commercially  in  the  UK  before,  say 
Air  Products.  In  addition,  the  catalogue 
gives  applications,  chemical  structures,  re- 
actions, literature  references,  toxicity,  flam- 
mability  and  handling  data. 

Apocaire  August  promotion 

Products  for  Sangers'  August  Apocaire 
promotion  are:  Airstrip,  Body  Mist,  Elnett, 
Enos,  Harmony,  Imperial  Leather,  John- 
sons nappy  liners,  Kleenex,  Paddi  Pads, 
Rennies.  Ultra-Brite  and  Vaseline  sham- 
poo. Further  details  elsewhere  in  this  issue. 

Babyfood  prices 

The  recent  announcement  of  price  in- 
creases for  Cow  &  Gate  babyfoods  by  the 
Prices  Commission  applies  only  to  pre- 
pared feeds  applied  direct  to  hospitals. 
The  prices  to  the  trade  and  consumers  are 
not  affected. 

Agents  appointed 

Thos.  Guest  &  Co  Ltd,  92  Carruthers 
Street,  Manchester  M4  7HX  have  appoin- 
ted as  their  sole  agents  in  Northern  Ire- 
land from  August  1,  Cullen  &  Davison 
Ltd,  Lurgan  Ro£&,  Portadown,  Craigavon, 
Co  Armagh  BT63  5QG  (tel:  32241). 

Amendments  to  lists 

Boehringer  Ingelheim  Ltd,  Southern  Indus- 
trial Estate,  Bracknell,  Berks.  Stocks  of 
the  200  tablet  size  of  Persantin  are  now 
exhausted  and  have  been  replaced  by  a 
100  tablet  size  (£L90  trade). 


Misuse  of  Drugs  Act — Correction 

We  apologise  for  certain  errors  appearing 
in  the  list  of  products  controlled  under 
the  above  Act  which  were  published  in  the 
Price  Supplement  last  week. 

The  following  corrections  should  be 
made  to  the  classification  of  products: — ■ 
Matthodorm  fs4BCD,  Gnadox— 118 
tslCDI,  Paramol— 118  fslCDI,  Ritalin 
tsls4BCD.  Robitussin  should  read  Robi- 
tussin  A-C  fCDI. 


Bonus 
offers 

Richard  Hudnut  Ltd,  Chestnut  Avenue, 
Eastleigh,  Hants  S05  3ZQ.  Polyglow,  24  or 
less  extra  10  per  cent  discount;  30  or 
more  15  per  cent.  Polyset  and  Polyherb, 
15  per  cent  discount  to  outlets  prepared 
to  reduce  price  during  promotion  (until 
September  7). 
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Mandrax  prescriptions 

Since  the  implementation  of  the  Misuse  of 
Drugs  Act  on  July  1,  some  retail  pharma- 
cists have  been  returning  Mandrax  pres- 
criptions for  endorsement  by  the  doctor 
with  the  strength  of  the  product.  This 
would  appear  to  be  in  accordance  with 
item  5  of  Form  NHS/MDA/1.  issued  by 
the  Central  NHS  (Chemist  Contractors) 
Committee,  which  lists  the  new  legal 
requirements  relating  to  Schedule  2  pro- 
ducts. 

Roussel  Laboratories  Ltd,  wish  to  point 
out  that  the  Act  stipulates  that  the  strength 
of  preparations  need  only  be  included 
"where  appropriate"  and  that  this  stipula- 
tion does  not,  therefore,  apply  to  Mandrax 
which  is  available  only  as  a  standard 
formulation. 

Accordingly,  prescriptions  for  Mandrax 
which  do  not  specify  strength  but  which 
meet  the  other  specified  requirements  are 
acceptable  for  dispensing  under  the  Misuse 
of  Drugs  Act.  This  has  been  confirmed  by 
consultation  with  the  Home  Office  and  the 
National  Pharmaceutical  Union. 

A.  C.  Eaton, 
External  relations  department, 
Roussel  Laboratories  Ltd, 
Wembley  Park,  Middlesex 


Not  inflexible 

May  I  make  a  plea  in  mitigation  concern- 
ing the  apparently  inflexible  policy  of  NHS 
pricing  bureaux,  and  of  the  Department  of 
Health,  in  reply  to  the  general  criticism 
raised  by  W.  F.  Wilkinson  (last  week 
p87)? 

During  one  of  my  many  locum  positions 
this  year  in  retail  pharmacy,  I  supplied,  in 
an  attempt  to  meet  an  urgent  prescription, 
equipment  and  service  which  by  strict 
application  of  the  Drug  Tariff  pricing 
would  have  obtained  no  reimbursement. 
The  circumstances  were  notified  to  the 
pricing  bureau  concerned  and,  I  think, 
after  consultation  with  the  Department  of 
Health,  a  payment  of  £10-74  was  sent. 

Ethical  considerations  prevent  my  giving 
full  details  but  surely  we  can  be  fair  to  our 
financial  overlords  by  showing  with  com- 
ments such  as  these  that  they  ARE  flexible 
and  considerate. 

J.  Allan  Crossley 

Rochdale 


Have  a  go ! 

Your  contributor  to  Hospital  Pharmacy 
Forum  (July  7,  p.  22)  deals  with  the  very 
fundamental  relationships  between  pharma- 
cist and  doctor.  I  feel  the  time  has  come 
to  get  to  grips  with  present  situation.  No 
longer  should  we  accept  a  subordinate  role 


of  viewing  a  prescription  as  an  order  "from 
above". 

We  have  the  opportunity  now  the  new 
drugs  legislation  is  being  enforced  to  really 
act  as  guardians  of  the  patient — as  the 
supreme  check. 

It  is  our  job  to  ensure  the  prescriber  has 
done  his  job  correctly — let  us  do  it  by 
enforcing  the  new  standards  for  prescrip- 
tions. 

We  should  each  act  authoritatively  in 
these  matters,  letting  the  medical  profes- 
sion realise  we  are  not  going  to  put  up 
with  slipshod  prescription  writing,  which 
surely  betokens  a  similar  attitude  to  diag- 
nosis. 

At  the  same  time  as  a  body  we  should 
also  tackle  the  problem  of  similar  and  con- 
fusing trade  marks  applied  to  contrasting 
toxic  substances.  Yes,  I  know  it  has  been 
said  before,  but  the  new  laws  have  given 
us  the  opportunity  to  act.  Thank  you  Mr 
Hospital  Pharmacist  for  providing  the  im- 
petus— it's  time  we  had  a  go  ! 

Action 


Non-contributors? 

Recently  a  BBC  programme  (Talk-in)  was 
devoted  to  the  National  Health  Service  to 
mark  the  25th  anniversary  of  its  com- 
mencement. Taking  part  in  the  discussion 
were  a  number  of  doctors  and  Members  of 
Parliament.  At  the  end  anyone  watohing 
could  have  been  forgiven  if  they  concluded 
that  the  Service  over  the  last  25  years  had 
been  completely  undertaken  by  the  medi- 
cal profession  with  some  assistance  from 
the  dentists  and  nurses.  Perhaps  with  Dr 
Summerskill  being  present  it  was  thought 
politic  not  to  mention  medicinal  prepara- 
tions, and  therefore  the  pharmaceutical 
profession  who  dispense  (or  should  dis- 
pense) them  never  got  a  mention.  Not  an 
unusual  state  of  affairs,  but  one  which 
should  be  changed. 

Outsider 


VNfestminster 
report 

Addictive  cough  mixtures 

Sir  Keith  Joseph,  Secretary  of  State,  reply- 
ing to  questions  from  Mr  Richard  Luce 
concerning  the  addictive  potential  of  cough 
mixtures,  said  that  reports  of  persons  who 
have  become  dependent  on  cough  prepara- 
tions were  few  in  number.  All  three  active 
ingredients  in  a  certain  preparation  whose 
name  was  supplied,  are  currently  restricted 
to  pharmacy  sale,  and  the  Medicines  Com- 
mission saw  no  reason  to  recommend  the 
imposition  of  stricter  controls,  he  said. 
"To  require  preparations  to  be  labelled 
with  a  warning  of  the  dangers  of  depend- 
ence might  have  an  opposite  effect  to  that 
intended." 

□  Sir  Keith  Joseph,  when  asked  how  many 
persons  have  been  killed  or  injured  as  the 
result  of  careless  dispensing  in  recent  years, 
replied  that  no  figures  were  available. 
Every  year  hundreds  of  millions  of  medi- 
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A  few  of  the  1,456  photographs  taken  by 
photographic  assistants  who  undertook  a 
postal  training  course  run  by  Polaroid 
(UK)  Ltd.  Each  assistant  was  asked  to 
complete  a  questionnaire  and  submit  a 
portfolio  of  eight  colour  Polaroid  prints, 
including  portraits  and  their  shop's 
Polaroid  displays.  On  successful  comple- 
tion of  the  course,  each  will  receive  a 
certificate  of  proficiency  and  a  pair  of 
Polaroid  sunglasses.  Judging  is  now 
underway  to  find  the  national  winner  of  a 
colour  television  set. 


New  officers 

Birkenhead  and  Wirral  Pharmacists'  Asso- 
ciation: President,  W.  G.  Anderson;  vice- 
president,  W.  J.  Tristran;  secretary,  Mrs 
E.  R.  Booth,  R.  Pilkington  (Chemists)  Ltd, 
Birkenhead. 


cines  were  dispensed  within  and  outside 
the  NHS  and  evidence  of  dispensing  errors 
was  extremely  rare,  he  said. 
□  Sir  Geoffrey  Howe.  Minister  for  Trade 
and  Consumer  Affairs,  said  he  hoped 
shortly  to  make  an  Order  prescribing  more 
closely  the  choice  of  units  of  measurement 
in  which  toothpaste  is  marked. 

'No  evidence'  of  charges 
affecting  treatment 

Increases  in  the  proportion  of  exempt 
patients  and  developments  in  "unquanti- 
fiable"  therapeutic  factors  prevent  the 
measurement  of  any  influences  that  charges 
may  have  on  prescribing  patterns,  said  Mr 
Michael  Alison.  Under  Secretary,  Social 
Services,  in  the  Commons  last  week.  Reply- 
ing to  a  question  from  Mr  David  Lane,  he 
added  that  there  was  no  evidence  of 
charges  having  an  effect  on  necessary  treat- 
ment. 

O  The  number  of  prescriptions  in  England 
for  1972  were  T06  million  with  charge  and 
150  million  exempt,  said  Mr  Alison  in 
replying  to  a  Commons  question  last  week. 
In  1971  the  corresponding  figures  were 
106  million  and  141  million. 
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anew 
deal! 

for  you 

Anusol  cream  is  a  new  elegant  preparation 
especially  formulated  to  treat  external 
piles  and  anal  pruritus.  It  is  the  only 
cream  available  for  you  to  recommend  to 
your  customers  who  are  troubled  by 
these  conditions. 

V   for  your 
customers 

Anusol  cream  combines  the 

soothing,  astringent  and 
emollient  properties  of  the 
Anusol  formulation  with  the 
>  P  modern  benefits  of  a  non-greasy 
cream.  Because  Anusol  cream  is 
readily  adsorbed  onto  the  skin  it  will 
not  stain  clothes  and  will  therefore  be 
cosmetically  acceptable  to  your  customers. 

anusol 
cream 

a  new  deal  for  pruritus  and  piles 

Each  100G.  Anusol  Cream  contains  Benzyl  benzoate  B  P.  1-20G., 
Bismuth  oxide  2-14G.,  Balsam  Peru  B.P.C.  1-80G.,  Zinc  oxide  B.P. 
10-75G.  and  Resorcinol  B.P.  0-875G.  Supplied  in  tubes  of  23G. 
'Anusol'  is  a  registered  trade  mark.  Product  Licence  No.  0019/0040. 
Further  information  on  request. 
William  R  Warner  &  Co  Ltd, 
Eastleigh,  Hampshire. Tel:  Eastleigh3131. 


a  chemist  only  product 


WARNER 
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ausfs 


Macleanstoothpaste 


TO  BE  SPENT  BETWEEN  JULY  AND  OCTOBER  IN  NEW 
POWERFUL,  PERSUASIVE  TV.  CAMPAIGN  FOR 
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ORAL  HYGIENE  

Selling  toothpaste  -  the 
big  opportunity 


by  A.  F.  L.  Deeson,  MA,  PhD,  DSc 

Recently  a  great  deal  of  attention  has  been 
focussed  on  dental  care.  Rightly  so,  be- 
cause our  standards  of  dental  hygiene  are 
appallingly  low.  What  better  place,  then, 
to  promote  the  whole  concept  of  dental 
care  than  in  the  pharmacy? 

The  pharmacist  can  play  his  part  by 
ensuring  that  dental  products  get  a  good 
display  and  his  staff  are  well  briefed — a 
mini  survey  undertaken  in  preparation  for 
this  article  indicated  that  about  20  per  cent 
of  assistants  were  not  even  sure  which 
toothpastes  contain  fluoride.  And  100  per 
cent  did  not  realise  there  is  more  than  one 
kind  of  fluoride. 

Room  for  growth 

Ethical  considerations  apart,  the  dental 
care  market  is  a  big  one — around  £23  mil- 
lion for  toothpastes  alone  in  1972,  when 
the  market  increased  by  6  per  cent  in 
volume  terms  as  compared  with  1971. 
There  is  certainly  still  room  for  growth. 
Incredibly,  The  Cosmetic  and  Toiletries 
Survey  1971-2  indicated  that  of  4,209 
women  interviewed  a  maximum  of  only  83 
per  cent  were  currently  using  toothpaste  or 
powder!  (What  the  other  17  per  cent  do 
or  don't  do  is  not  clear). 

Colgate,  Palmolive,  Elida  Gibbs  and 
Beechams  are  the  brand  leaders  in  tooth- 
pastes and  this  same  survey  showed  that 
Colgate,  Macleans,  Ultra  Brite,  SR,  Signal, 
Eucryl,  Freece,  Close  Up  and  Euthymol 
were  the  favourites,  in  that  order. 

Apparently  there  is  still  an  educational 
programme  necessary  to  inform  the  adult 
population  of  the  advantages  of  using 
toothpaste;  another  important  aspect  is  the 
frequency  and  duration  of  brushing  the 
teeth.  There  seems  to  be  no  information 
on  the  latter  but  the  survey  quoted  above 
indicated  that  60  per  cent  of  women  inter- 
viewed used  toothpaste  "more  than  once  a 
day";  21  per  cent  "about  once  a  day"  and 
1  per  cent  "less  than  once  a  day". 

As  one  might  expect,  the  AB  socio- 
economic class  are  the  most  frequent  users 
(76  per  cent  more  than  once  a  day);  drop- 
ping to  46  per  cent  for  the  DE's.  That 
education  is  perhaps  having  its  effect  is 
indicated  by  the  fact  that  the  13-15  age 
group  are  the  largest  users  of  toothpaste 
and  the  curve  of  frequency  of  use  drops 
steadily  as  age  increases. 

The  1971  Retail  Business  survey  indi- 
cates quite  clearly  that  the  per  capita  use 
of  toothpaste  is  lower  in  this  country  than 
in  most  others  in  the  Western  world — 
about  4.6  standard  tubes  (50g)  per  annum. 
Thus  it  is  not  surprising  that  99  per  cent  of 
our  children  suffer  from  tooth  decay  and 
that  the  Report  on  Adult  Dental  Health 
published  in  1970  estimates  that  over  25 
per  cent  of  today's  five-year-olds  will  have 
partial  dentures  before  they  are  20.  Even 
more  shocking,  37  per  cent  of  adults  (over 
16  years)  have  none  of  their  own  teeth. 

These  factors,  coupled  with  the  growing 


concern  about  dental  care,  makes  it  inevit- 
able that  the  market  for  toothpaste  will 
increase  steadily.  Unfortunately,  over  the 
last  decade  chemists  have  lost — to  the 
supermarkets  and  grocers — their  position 
as  the  leading  outlets  for  toothpaste  and 
it  is  doubtful  if  they  now  command  more 
than  about  17  per  cent  of  the  market.  Yet 
experience  clearly  shows  that  by  taking  a 
little  extra  trouble  individual  chemists  sub- 
stantially improve  on  these  figures.  Cer- 
tainly there  is  no  shortage  of  both  above 
and  below-the-line  support  from  the 
manufacturers. 

Colgate-Palmolive  claim  the  overall 
brand  leadership  (perhaps  as  much  as  50 
per  cent  of  the  total  market)  with  Colgate 
Dental  Cream  containing  MFP  fluoride. 

Other  Colgate-Palmolive  brands  are 
Colgate  Fluor  and  newly  relaunched  Ultra 
Brite,  which  claims  about  9  per  cent  of  the 
total  market.  All  these  brands  carry  money 
off,  two  for  the  price  of  one,  coupons,  or 
on-pack  competitions. 

Elida  Gibbs  are  responsible  for  Close 
Up,  Signal  2,  SR  and  Arctic  Fresh  SR,  First 
Close  Up  introduction  was  Close  Up  red 
which  went  national  15  months  ago,  fol- 
lowed by  Close  Up  green,  which  went 
national  earlier  this  year.  The  national 
launch  of  Close  Up  green  is  backed  by  a 
£500,000  television  campaign  which  should 
push  Close  Up's  10  per  cent  share  of  the 
market  at  the  end  of  1972  still  higher. 
Below-the-line  promotions  have  been 
heavy,  too:  during  1972  Close  Up  distri- 
buted the  largest  number  of  door-to-door 
coupons  and  samples. 

In  the  United  States,  where  Red  Close 
Up  quickly  captured  15  per  cent  of  the 
American  market  following  its  launch,  the 
green  mint  flavour  now  accounts  for  about 
a  third  of  the  total  Close  Up  sales. 

Elida  Gibbs  are  also  currently  running  a 
television  oampaign  for  SR  in  an  attempt 
to  boost  its  current  market  share  of  around 
14  per  cent. 

On  test 

Beecham's  are  the  third  big  name  in 
toothpaste.  Macleans  Freshmint  and  Mac- 
leans White  Fluoride  were  launched  in 
1971,  replacing  the  traditional  Macleans. 
Today  Macleans  is  said  to  have  about  6  per 
cent  of  the  market.  Other  Beecham  pro- 
ducts are  White  Aquafresh  and  Blue  Aqua- 
fresh.  The  latter,  a  gel  toothpaste,  was 
launched  in  the  Harlech  television  area  in 
December  1972. 

Euthymol  (Parke-Davis)  is  a  well  estab- 
lished brand  which  has  a  very  distinctive 
taste.  It  contains  specific  antiseptic  ingre- 
dients and  essential  oils.  Parke-Davis  pro- 
mote through  chemists  and  there  is  a  cur- 
rent "2ip-off"  flash  on  the  large  size,  which 
the  makers  say  is  doing  well.  Euthymol 
may  account  for  about  5  per  cent  of 
chemists'  total  sales  in  toothpastes. 

Another  famous   and  well  established 
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brand  is  Kolynos  (International  Chemical 
Co),  which  is  now  sold  in  three  types: 
Kolynos  Super  White,  Kolynos  Fluoride 
(sodium  fluoride)  and  Kolynos  Chloro- 
phyll. 

Crest  (Procter  &  Gamble)  is  currently  on 
test  in  the  Yorkshire  television  area.  Crest 
is  described  as  "a  therapeutic  toothpaste" 
whose  anti-cariogenic  ingredient  is  stan- 
nous fluoride  at  about  0  4  per  cent  level. 
The  manufacturers  say  that  stannous  fluor- 
ide was  chosen  after  tests  on  200  different 
types  of  fluoride  because  results  show  that 
it  protects  teeth  against  acid  attack  better 
than  any  other  fluoride.  Crest  has  been 
proved  by  extensive  olinical  testing  both  in 
this  country  and  abroad  to  reduce  teeth 
decay  by  up  to  30  per  cent.  In  the  United 
Kingdom  alone,  Crest  has  conducted  three 
clinical  trials  and  each  trial  lasted  three 
years  and  was  conducted  on  a  double  blind 
test  method  recommended  by  the  British 
Dental  Association.  These  trials  were  run 
by  Leeds  University  Dental  School,  the 
Royal  Dental  Hospital,  University  of  Lon- 
don, and  the  London  Hospital  Medical 
College  Dental  School,  University  of  Lon- 
don involving  nearly  3,000  children,  aged 
11-12  years  at  the  beginning. 

The  children's  sector  of  the  market  is 
reckoned  to  be  worth  about  £\  million  and 
Punch  &  Judy  (Reekitt  &  Colman)  is  brand 
leader.  Other  brands  in  this  sector  include 
Noddy  and  Sooty  (Cullingford  of  Chel- 
sea) and  Camberwick  Green,  launched  in 
August  1971  by  Wright,  Layman  &  Umney. 
Around  80  per  cent  of  Camberwick  Green 
sales  are  to  chemists. 

Specialist  products 

For  sufferers  from  dental  hypersensi- 
tivity, there  are  two  products  of  special 
importance  to  chemists:  Sensodyne 
(Stafford-Miller)  and  Emoform  medicated 
toothpaste.  Sensodyne,  with  84  per  cent  of 
this  sector  of  the  market,  has  strontium 
chloride  hexahydrate  as  its  active  ingre- 
dient and  is  promoted  to  the  dental  profes- 
sion with  trade  bonusing.  It  is,  of  course,  a 
100  per  cent  chemists'  product,  as  is  Emo- 
form. 

Another  specialist  toothpaste  is  Si-Ko, 
which  is  imported  from  Norway  by  P.  A. 
Danning  Ltd,  and  is  formulated  to  com- 
bat the  formation  of  calculus  (tartar)  in  that 
minority  of  people  who  form  too  much 
alkali  in  their  saliva.  It  is  also  recom- 
mended for  the  removal  of  nicotine  stains. 

For  teeth  that  are  heavily  stained  Eucryl 
Smokers'  tooth  powder  is  well  known. 
About  75  per  cent  of  sales  are  through 
chemists.  Another  product  in  this  area  is 
Clinomyn  (Trentham  Laboratories). 

An  interesting  dental  care  product  is 
Pearl  Drops  tooth  polish  (Carter  Wallace). 
This  is  marketed  as  a  supplement  to  tooth- 
paste, rather  than  as  a  replacement,  and  in 
fact  it  is  a  similar  although  milder  polish 
to  that  used  by  dentists. 

Summing  up.  the  toothpaste  market  is 
most  important  for  the  chemist.  Success  in 
this  field  lies  in  three  essentials : 
O  Stock  a  reasonably  wide  range  of  brands 
— supermarkets  and  grocers  only  offer 
limited  choices. 

□  Provide  a  really  good  display,  tying  up 
with  other  items  of  dental  care. 

□  Make  sure  you  and  your  assistants  know 
about  dental  care  and  are  sufficiently  fami- 
liar with  product  formulations  to  make 
sensible  recommendations. 


110    Chemist  &  Druggist 

ORAL  HYGIENE 


It's  television  for 
volume  sales 


The  idea  that  toothpaste  is  purchased 
simply  for  cleaning  teeth  is  a  popular  mis- 
conception— the  consumer  is  motivated 
just  as  much  by  other  benefits  such  as 
taste,  mouth  freshness  and  therapeutic  in- 
gredients. 

In  fact,  the  awareness  of  oral  hygiene 
is  quite  low  in  the  UK,  and  37  per  cent  of 
adults  over  16  years  have  none  of  their 
own  teeth.  The  dental  profession  is  cur- 
rently trying  to  change  all  this,  as  other 
articles  in  this  issue  show,  but  the  tooth- 
paste manufacturer  looking  for  volume 
sales  has  to  offer  the  consumer  something 
more  than  the  concept  of  "keeping  your 
teeth  clean". 

Central  to  the  advertising  policy  of  all 
these  major  manufacturers  is  television, 
and  some  80  per  cent  of  expenditure  goes 
into  this  medium. 

The  visual  image,  and  certain  of  the 
product's  attributes  presented  in  the  form 
of  a  slogan,  are  all  the  customer  is  likely  to 
retain  in  her  memory,  so  it  is  essential  that 
these  are  reinforced  at  point-of-sale.  Many 
consumers  will  make  a  trial  purchase  from 
an  attractive  display  that  echoes  the  adver- 
tising— this  won't  happen  if  the  product  is 
out  of  sight.  Of  course,  once  a  product  has 
its  loyal  users,  it  will  be  requested  by  name, 
but  there  are  still  many  "floating  voters" 
who  will  be  influenced  by  good  display. 

Brand  appeal 

So  what  is  the  appeal  of  the  various 
brands?  Each  is  promoted  in  one  of  the 
market's  segments — for  example,  fresh 
breath,  taste,  whiteness.  But  the  segment 
which  most  nearly  overturns  the  "dental 
health"  rule  is  the  fluoride  toothpastes.  As 
the  significance  of  this  ingredient  has  be- 
come more  apparent — even  to  many  who 
would  abhor  water  fluoridation — so  the 
fluoride  brands  have  assumed  a  more  im- 
portant role. 

Fluoride  toothpastes  are  able  to  claim 
significant  reductions  in  decay  and  cavities 
when  used  by  children.  This  is  reflected  in 
the  commercials  for  Signal,  which  makes 
an  appeal  to  mothers  to  buy  the  product  for 


the  family  and  thereby  safeguard  the 
development  of  their  children's  teeth.  Col- 
gate Dental  Cream  has  for  a  long  time 
carried  the  "with  MFP"  tag,  while  Colgate 
Fluoride  stresses  the  content  in  the  title 
and  advertises  as  a  benefit  "fewer  fillings". 

Beecham  are  in  two  segments  with 
Macleans  White  Fluoride,  and  their  ad- 
vertising tries  to  stress  the  two  factors  high- 
lighted by  the  brand  name  by  showing 
children  going  to  the  dentist  with  confid- 
ence. Emphasis  is  also  placed  on  the 
brand's  spearmint  flavour,  much  apprecia- 
ted by  children. 

Next  to  "sound"  teeth,  most  consumers 
would  like  to  have  "white"  teeth,  and  this 
is  therefore  a  strong  motivating  factor — 
for  both  sexes.  Television  is  also  the  ideal 
medium  to  demonstrate  a  product's  capa- 
bilities. Macleans  Freshmint  is  placed 
clearly  into  this  category  with  its  "lighten- 
ing whitening"  message,  and  the  white 
fluoride  version  also  carries  a  slogan  "for 
stronger,  whiter  teeth." 

New  Ultra  Brite.  recently  relaunched 
with  its  new  ingredient  Zircosil,  now 
"polishes  your  teeth  so  white  they  shine," 
adding  "for  the  whiter  brighter  smile." 

One  of  the  major  benefits  of  the  modern 
toothpaste  is  the  incentive  it  gives  to  regu- 
lar brushing.  The  incentive,  comes  of 
course,  from  the  olean  feeling  use  of  a 
toothpaste  can  impart,  and  this  aspect  is 
maximised  in  the  copy  for  several  pro- 
ducts. SR  claims  to  help  "wake  up"  the 
mouth  and  remove  fuzziness:  to  do  this  it 
possesses  a  "tingling  fresh"  flavour — signi- 
fied dramatically  in  the  advertising  by  the 
shattering  of  an  ice-block. 

Next  to  cleanliness  comes — fresh  breath. 
There  is  considerable  overlap  here  with 
the  "taste"  sector,  but  many  consumers  are 
attracted  specifically  to  the  fresh  breath 
concept.  Brand  name  alone  makes  Close 
Up  a  major  candidate  for  this  group* — 
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portrayed  in  the  advertising  by  chance 
encounters  when  people  find  themselves 
"unexpectedly  close  up".  By  the  end  of 
its  launch  year,  this  brand  had  over  10  per 
cent  of  the  market,  showing  the  impor- 
tance of  "fresh  breath"  for  influencing 
consumer  choice. 

Colgate  Dental  Cream,  the  "ring  of 
confidence"  brand,  is  promoted  as  helping 
to  stop  bad  breath. 

Beecham,  however,  strike  a  discordant 
note  to  the  tie-in-at-point-of-sale  rule  be- 
cause they  believe  that  television  and  POS 
have  different  jobs  to  do.  Television  they 
see  as  stimulating  brand  awareness  and 
creating  a  brand  image.  Point-of-sale  mate- 
rial, on  the  other  hand,  should  tie  in  with 
specific  promotions — stressing  the  "posi- 
tive" benefits  that  shift  the  brand  off  the 
shelf.  "POS  material  has  a  limited  life  and 
it  is  in  everybody's  interest  that  it  is 
changed  frequently  rather  than  gather  dust 
during  a  six-month  television  campaign." 

However,  everything  in  the  toothpaste 
market  is  a  matter  of  degree  and  emphasis, 
and  brand  image  inevitably  shows  through 
at  point-of-sale — just  as  the  makers 
advocating  tie-in  superimpose  offers  and 
competitions  in  their  POS  material. 

Inevitably  there  is  overlap  of  segments 
too.  New  Freshmint  commercials  cover 
both  the  whiteness  and  mouth-freshness 
aspects  (the  campaign  runs  until  October 
with  £400.000  spent  in  under  five  months) 
and  SR  has  consistently  promised  white- 
ness as  a  bonus  to  flavour  freshness. 

On  the  basis  of  only  three  segments, 
Beecham  break  the  market  into  whiteness 
35  per  cent,  fluoride  40  per  cent  and  breath 
freshness  25  per  cent.  Of  course,  market 
statistics  are  fiercely  argued  between 
manufacturers,  but  it  can  be  assumed  that 
all  in  this  market  would  agree  on  the  mar- 
keting philosophy  summed  up  by  one  com- 
pany thus:  "Our  main  philosophy  is  to 
achieve  volume  sales.  This  may  sound  like 
a  purely  manufacturers'  ideal  objective,  but 
it  also  has  both  retailer  and  consumer 
benefits.  From  the  consumers'  point  of 
view,  volume  sales  keep  prices  down,  and 
from  a  chemist's  point  of  view  volume  sales 
must  be  good  business.  Also,  to  keep  prices 
down  on  a  commodity  which  is  essential  to 
dental  health,  particularly  in  the  case  of 
children,  is  good  for  the  community  as  a 
whole." 

MORE  ORAL  HYGIENE  p116 
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Toothpaste  Quiz 

Complete  the  Limerick,  supply  the  answers  and  you  have  the  chance  to  win  a  crate  of  Cham- 
pagne; 6  runners-up  will  each  get  a  bottle  of  Champagne. 
All  the  answers  are  to  be  found  in  this  issue  of  C  &  D  or  on  your  shelves. 

1  What  percentage  of  adults  in  the  U.K.  (over  16  years)  have  none  of  their  own  teeth  ?  (ring  the  answer) 

19%      37%  56% 

2  Comparing  1972  with  1971,  the  total  U.K.  toothpaste  market  (ring  the  answer) 
increased      remained  static      decreased    (based  on  volume) 

3  Can  you  name  the  toothpastes  which  make  these  advertising  claims? 

"Tingling  Fresh"  "Toughens  Teeth,  fights  decay"  

"For  whiter  teeth,  fresher  breath"  

4  There  is  a  nationally-available  striped  toothpaste  designed  to  appeal  to  mothers  with  young  children. 
Can  you  name  it?  .  

5  Which  toothpaste  is  associated,  in  its  advertising,  with  a  block  of  ice?  

6  During  1972,  Close  Up  toothpaste  appeared  on  the  U.K.  market.  By  the  end  of  the  year  its  brand  share 
was    (ring  the  answer) 

3%      5%  10% 

7  How  many  stripes  are  there  in  Signal  toothpaste?  (ring  the  answer)   5      6  7 

8  "You'll  wonder  where  the  yellow  went  when  you  brush  your  teeth  with    __" 

9  During  1972,  which  make  of  toothpaste  distributed  the  largest  number  of  door  to  door  coupons  and 
samples  in  total  in  the  U.K.?  :  

10  How  many  c.c's  of  toothpaste  are  there  in  a  family  size  tube  of  S.R.?  (ring  the  answer) 
117  cc.      122£  cc.      129  cc. 

11  How  many  tufts  are  there  in  a  Gibbs'  Longhead  brush?  (ring  the  answer)      34      36  44 

12  There  is  a  long-established  dental  product  sold  as  27  gm.  blocks  in  either  red  or  blue  tins.  What  is 
it  called?  

FINALLY  Supply  the  closing  lines  of  the  following  limerick: — 
"There  was  a  young  lady  with  plaque 
Whose  teeth  were  virtually  black. 
To  her  chemist's  delight 


Rules 

1  This  competition  is  open  to  any  pharmacist  resident  in  the  U.K. 

2  Entries  may  only  be  made  on  the  special  Entry  Form  printed  above. 

3  All  sections  of  the  competition  must  be  completed.  Incomplete  entries  will  be  disqualified. 

4  All  entries  must  be  written  in  ink  or  with  a  ballpoint  pen.  Responsibility  cannot  be  accepted  for  entries 
lost,  damaged  or  delayed  in  the  post  or  otherwise.  Illegible  entries,  or  erasures  on  an  entry  form  will 
be  disqualified. 

5.  Entries  must  be  received  by  31  August  1973.  Proof  of  posting  cannot  be  accepted  as  proof  of  de- 
livery. 

6  All  entries  will  be  scrutinised  and  the  prizes  will  be  awarded  to  the  persons  whose  entries  show 
the  greatest  merit  as  a  whole. 

7  Copyright  on  all  entries  belongs  to  Elida  Gibbs  Ltd.  and  entries  cannot  be  returned. 

8  The  decision  of  the  judges  is  final  and  on  all  other  matters  relating  to  the  competition  Elida  Gibbs 
decision  shall  be  final  and  legally  binding.  No  correspondence  will  be  entered  into. 

9  The  winners  will  be  notified  by  post. 

10  Employees  may  only  enter  with  the  consent  of  their  employers. 

Send  your  entries  to:  "Dept.  Q.Z.,  Chemist  and  Druggist,  25  New  Street  Square,  LONDON 
EC4A  3JA."  and  include  your  name  and  address. 

Sponsored  by  Elida  Gibbs  Ltd. 
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Southern  Area 

1 -TI7PC 

Charles  Green,  M 

Holiday  cruise  for  two  on  a 
Chandris  cruise  ship  in  the 
Mediterranean  and  Aegean 

Cleverly  (Chts.)  Ltd., 
Gloucester. 

rhuips  Automatic  3000 
Slide  Projectors 

Portsoy, 
Aberdeenshire. 

Northern  Area 

B.  R.  Hammond, 
Hedge  End, 

Northern  Area 

C.  Moxon, 

Bradford  Woollen  Co.  Ltd., 
Sheffield  3. 

L.  Todd  Ltd., 
Blackpool. 

R.  &  J.  A.  Brown, 
Warrington. 

Southampton. 

Southern  Area 

Collins  &  Butterworth, 

H.J.TuttyLtd., 

Denton, 

T.H.  Schofield, 

Reading, 

Manchester. 

Bromborough. 

Berks. 

1st  Prize  (Northern) :  R.  &  J.  A.  Brown 


The  five  judges  met  at  100  Brompton  Road,  London 
S.W.3.,  on  Friday  13th  July  1973.  Five  factors  were 
taken  into  account  during  the  judging  and  points 
were  then  added  together  to  give  the  final  result. 

The  five  sections  were: 

1  Display  of  the  poster  provided  by  Shulton. 

2  Presentation  and  style  of  the  window  display. 

3  Detail  and  originality  of  the  window. 

4  How  the  Old  Spice  products  were  displayed. 

5  Selling  effectiveness  of  the  window. 


Originality,  flair  and  ingenuity  were  the  keynotes 
of  your  Old  Spice  window  displays  in  this,  the  eighth  compel 
The  judging  was,  as  usual,  extremely  difficult  because^ 
of  the  very  high  standard. 
I  am  most  grateful  for  the  thought  and  effort  that  you  M 
all  devoted  to  the  competition,  and  I  know  that  one  ofya 
rewards  will  be  the  extra  sales  that  must  inevitably  accom 
such  eye-catching  displays. 
I  am  very  glad  that  twice  as  many  of  you  will  receive  ma 
prizes  this  year:  they  are  fully  deserved. 
My  congratulations  and  my  thanks  to  you  all, 


Managing  E 
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zes  "  Window  Competition 


H.Selby,MPS, 

empton, 

tiddlesex. 

ile  Hill  Pharmacy  Ltd., 

oventry, 

rarks. 

.L.Highfield  Ltd, 
fmethwick, 
Parley. 


Pharmacy  Ltd. 


3rd  Prizes 

Sankyo  Digital 
Electric  Clocks 

AREA  1 

J.  Paul  (Chts.)  Ltd., 

London,  ECl. 

Mr.  W.  Parker, 

J.J.  Taylor  (Cht.)  Ltd., 

London,  W2. 

Curtis  Chts., 

London,  Wl. 

L.  A.  N.  Curie  Cht., 

London,  W2. 

R.  H.  Cooper  &  Co., 

London,  EC3V  4IP. 

Weymouth  Pharmacy, 

London,  E2. 

W.  A.  Shephard  Ltd., 

London,  W6. 

Mr.  Waidhofer, 

Westons  Chts., 

London,  Wl. 


AREA  2 

J.  E.  Blake, 

c/o  P.G.Tyler  (Cht.), 

Selsey. 

The  Blake  Pharmacy, 
Hove. 

C.  R.  P.  Strachan, 
Ferring  Pharmacy, 
Worthing,  Sussex. 
J.  H.  Steer, 

R.  Weston  (Chts.)  Ltd., 

Portchester. 

Mr.  D.  W.  Mansfield. 

c/o  Tremletts  Pharmacy, 

Portsmouth. 

Bakhai  Pharmacy, 

Patcham,  Brighton. 

Glyn  Norris,  MPS, 

Cht.,  Littlehampton. 

G.  &  M.  Matchett  Ltd., 

Chts.,  Hove. 

AREA  3 

Mr.  S.  A.  Ruben,  MPS, 
Wembley,  Middlesex. 
Williams  Chemists, 
London,  WlO  5PJ. 

D.  H.  Haines, 
Solihull. 

Moor  Park  Pharmacy, 
Northwood,  Middx. 
Mr.  R.  Sulley, 
Darley  Ltd.,  Thame. 
Fellow  Disp.  Chemists, 
Wembley,  Middx. 
Mr.  Stanley  Eden, 
London,  NW2. 
Boardman  and  Coombe, 
Brookmans  Park, 
Herts. 
AREA  4 

G.  Shelley  Ltd., 
Newport,  Mon., 
NPT  6WL. 

Cleverly  (Chemists)  Ltd., 
Cheltenham,  GIos. 
C.  E.  Martin, 
Cardigan. 

Mr.  R.  L.  Martin,  MPS, 

Cheltenham, 

GIos.  GL51  7DB. 

C.  A.  Jones, 

Tonteg, 

Pontypridd, 

Glam. 

L.  Dulin,  MPS, 

Swansea, 

Glam. 

Mr.  J.  G.  James,  MPS, 

Milford  Haven. 

Mr.  E.  G.  Howell  &  Sons  Ltd., 

Cardiff. 

AREA  5 

Mason  &  Son,  (Chemists)  Ltd 

Coalville, 

Leicestershire. 

G.  B.  Eagle,  Ltd., 
South  Wigston, 
Leicestershire. 
Mr.  N.  Chauhan, 
Spon  End  Pharmacy, 
Coventry. 

Mr.  D.  B.  M.  Andrew, 

Leicester. 

John  C.Tate,  MPS 

&  B.  Johnson,  MPS, 

Market  Harborough. 

Hall  &  Co., 

Coventry,  CVl  4FF. 

Barton  Pharmacy,  Ltd., 

Bart  on-under-Need  wood, 

Staffs. 

Mr.  R.  J.  Burman, 
Burton-on-Trent. 

AREA6 

Mr.  P.  H.  Topping, 
Preston. 

Kirkby  Chemists  Ltd., 
Kirkby, 

Liverpool,  L32  8RL. 

H.  H.  Slinn, 
Southport. 

Mr.  A.  S.  Crooks, 

MPS,  FBCA, 

Liverpool,  L4  OTL. 

Mr.  L.  Fish, 

Lancastria  Pharmacy, 

Blackpool. 

Mr.  J.  Appleton, 

Blackpool  Co-operative, 

Blackpool. 

Mrs.  M.  Dyer, 

John  Thompson, 

(Blackpool)  Ltd., 

Blackpool. 


Mr.  R.  L.  Watkinson, 

Preston. 

AREA  7 

Mr.  D.  McRae, 
D.  S.  Evans  Ltd., 
Annan, 

Dumfriesshire. 
Greenock  Co-operative 
Society  Ltd., 
Largs. 

Mr-  A.  L.  Simm, 
Masons  the  Chemists, 
North  Shields. 
Mr.  W.  M.  Grier, 
Dumfries,  DGl  2RE. 
Dennison  & 
Graham  Ltd., 
Newcastle  Upon  Tyne,  6. 
Wm.  C.  Cochran, 
Catrine,  Ayrshire. 
Mr.  H.  S.  Dobie, 
Maryport. 

Mr.  J.  P.  Sinclair,  Gullane, 
East  Lothian. 

AREA  8 

A.  Templeton  Ltd., 
Garvagh, 
Northern  Ireland. 
Kelly, 

Turf  Lodge  Estate, 

Belfast,  11. 

Samuel  Dale  Ltd., 

Londonderry, 

N.  Ireland. 

Smiths  Chemist, 

Ballyclare, 

Co.  Antrim. 

Mr.  N.  Simpson, 

Portstewart, 

Co.  Londonderry. 

Mr.  D.  I.  Page, 

Bushmills,  Co.  Antrim. 

D.  J.  Duffy, 
Derry, 

N.  Ireland. 

Mr.  G.  McCloy, 

The  Diamond  Pharmacy, 

Kilrea,  Co.  Derry. 

AREA  9 

Clarke  and  Coleman, 
Tonbridge,  Kent. 

E.  P.  Letchford  Ltd., 
Ramsgate,  Kent. 
Impact  Drug  Store, 
Pettswood,  Kent. 

G.  Currie  Ltd., 
Tonbridge,  Kent. 
Mr.  R,  V.  Elliston, 
Hastings,  Sussex. 
S.  G.  Court,  Ltd., 
Ramsgate. 
Jones  Ltd., 
Margate. 

Smiths  Chemists  Ltd., 

Gillingham. 

AREA  10 

Mr.  M.  Tootla, 
Tia  G.  Halmshaw, 
Droylsden, 

Manchester,  M35  6 FA. 
AREA  11 

Martin  and  Garrett, 

St.  Albans,  Herts. 

Mrs.  M.  E.  Cale-Morgan, 

Dunchurch  Pharmacy, 

Dunchurch. 

Mr.  F.  Holt, 

c/o  D.  I.  S.  Taylor,  MPS, 

Kenilworth. 

E.  Hodgson,  MPS, 

Leamington  Spa. 

H.  Maung,  MPS, 
Desborough  Co-op  Pharmacy, 
Desborough,  Kettering. 
P.&R.  Hall, 

Kimbolton,  Huntingdon. 
R.  A.  Hopkins  Ltd., 
Luton. 

Mr.  T.  G.  Crisp, 

H.  W.  Clifton  and  Sons, 

Bedford. 

AREA  12 

Tidbury's  Drug  Store,  Ltd., 

Southampton. 

AREA  13 

D.  P.  Prosser  Ltd., 
Padstow,  Cornwall. 
Holman,  Ham  and  Co.  Ltd, 
Dawlish,  Devon. 
C.  J.&M.  J.  Clements, 
Torrington,  N.  Devon. 


Mr.  G.  M.  Walburn, 

Holman,  Ham  and  Co., 

Exmouth. 

Mr.  H.  M.  Milner, 

Holman,  Ham  and  Co, Ltd.. 

Brixham. 

The  Pharmacy, 

Doverhay,  Porlock, 

Som. 

Holman,  Ham  and  Co.  Ltd, 
Barnstable. 
M.  W.  Riley, 
John  Flegg  Ltd., 
Camborne,  Cornwall. 

AREA  14 

Frith  Bros.  Ltd, 
Richmond,  Surrey. 
Barkers  Disp.  Chts, 
London,  SW17. 
Mr.  R.  Salinger, 
Streatham,  SW16. 
T.  W.  Barnacle,  MPS, 
Tolworth,  Surbiton. 
C.  J.  Hopkins, 
London,  SW19. 
0.  P.  Ellison, 
London,  SW16. 
A.  J.  Powell, 
New  Maiden,  Surrey. 
C.  Bradbury, 
Streatham,  SW16. 

AREA  15 

Southtown  Pharmacy  Ltd., 
Gt.  Yarmouth. 
AREA  16 

Mrs.  A.  J.  Bradley, 
R.  W.  Collins  &  Co., 
Lancaster. 

R.  K.  Backham,  MPS, 
Grange  over  Sands, 
Lanes. 

Nat.  Coop  Chts.  Ltd, 
Sunderland. 

T.  D.  Pattison  (Cht.)  Ltd, 

Hartlepool. 

Mr.  W.  G.  E.  Pennick, 

Barrow  in  Furness. 

J.  G.  Dawson  Ltd., 

South  Shields. 

Thomas  Bell,  Cht., 

Ambleside, 

Westmorland. 

Booths  Cht, 

Carnforth. 

AREA  18 

T.  W.  Buchanan  (Chts.)  Ltd. 
Leven. 

Ian  Noble,  FPS, 

Forres, 

Mr.  C.  Greig, 

Ian  MacKenzie, 

Aberdeen. 

Walter  C.  D.  Bain,  FPS, 

Aberdeen. 

Mrs.  D.  Aitchison, 

Johnston  &  Adams  Ltd, 

Carnoustie,  Scotland. 

Mr.  Thomas  Coutts, 

Aberdeen. 

John  Thomson, 

Leven,  Fife. 

G.  M.  Ross, 

Huntly,  Aberdeenshire. 
AREA  19 

Lamis  G.  Calto  Cht, 
Hendon,  NW4. 
F.  P.  (Chts.)  Ltd., 
Holloway,  N7. 
P.  C.  Geddes  Ltd., 
Chadwell  Heath. 
Miss  J.  Groves, 
Hays  Drug  Co, 
Dagenham. 
R.  E.  Lees, 

Cambridge  Drug  Store, 

London,  N9. 

Powell  (Chts.)  Ltd., 

Tottenham,  N17. 

Society  Specialists  Ltd, 

Dagenham. 

Mr.  H.  J.  Simons, 

c/o  Golds  Pharm, 

Ilford. 

AREA  20 

John  Frost  Ltd, 
Sutton  Coldfield. 
Provost  (Chts.)  Ltd, 
Walsall. 

Tilley  &  Daniells  Ltd, 
Pensnett,  Dudley. 
Mr.  Griffith, 

Benllech  Bay,  Anglesey. 


Tudor  Jones  (Chts.)  Ltd., 
Birmingham. 
Shirley  Williams, 
Corwen,  Merionethshire. 
R.  H.  Griffith,  MPS, 
Holyhead,  Anglesey. 

B.  J.'Teague,  MPS* 
Pontesbury,  Shrewsbury. 

AREA  22 

Mrs.  Barton, 
Darfield,  Yorkshire. 
A.  Sheard  Ltd., 
Morley,  Nr.  Leeds. 
Livesev  of  Hull, 

G.  F.  Somers,  Hull. 
Vinegrad  Ltd, 
Hull. 

William  F.  Patterson,  MPS, 

Sheffield,  8. 

S.  Longdean,  MPS, 

Sheffield. 

N.  Berry  Ltd, 

Knottingley,  Yorks. 

Squires  of  King  St, 

Geo.  Squire  Ltd., 

Sheffield. 

AREA  23 

Mrs.  H.  N.  Pritchard, 

J.  R.  Pritchard  (Chts.)  Ltd, 

London,  SE23. 

Vernon  &  Moore  Ltd, 

Lewisham,  SE13. 

Roundshaw  Pharm, 

Wallington. 

R.  J.  Harrison, 

Woolwich,  SE18  5EF. 

D.  Davis  Ltd, 

London,  SE5. 

I.  D  Sherman  (Chts.)  Ltd, 
London,  E10. 

D.  Marston  Chts., 
South  Norwood,  SE25. 

AREA  24 

J  R.  Butler,  MPS, 
Reading,  Berks. 

AREA  25 

Geo.  A.  Bone, 

c/o  Bone  &  Pickles  Ltd, 

Shipley,  Yorks. 

J.  E.  &  N.  A.  Richardson, 

(Chts.)  Bacup,  Lanes. 

Bruce  W.  Moss  Ltd, 

Bradford. 

E.  &  M.  Read  Ltd., 
Clitheroe,  Lanes. 

R.  H.  Hothersall  Ltd, 

Accrington. 

T.  W.  Leach  Ltd, 

Halifax. 

H.  W.  Ashworth, 
Todmorden,  Yorks. 
M.  Levy, 

Regal  H/D  Saloon, 
Leeds,  15. 

AREA  26 

Wyn  Jones, 

Heswall,  Cheshire. 

Turners  Chts, 

Stoke  on  Trent. 

Alan  Cunnah,  MPS, 

Wepre  Pharm, 

Deeside,  Flints. 

Shirley  Pickard, 

Hills  Airport  Shop, 

Manchester  Airport. 

Mrs.  J.  Argument, 

Jaybee  Pharmacies, 

Bredburv.  Stockport. 

J.  H.  Hughes, 

Mold,  Flintshire. 

R.  J.  Hodskinson  (Chts.)  Ltd. 

Birkenhead. 

G.  Hinchcliffe  Ltd., 

Dukinfield,  Cheshire. 

AREA  27 

Marie  Jenkins,  MPS, 
Scotia  Cht.  Ltd, 
Glasgow,  E.2. 
John  B.  Watson, 
T/A  G.  S.  Kitchin. 
Glasgow. 

C.  Donald, 
Glasgow,  El. 

T.  J.  Docherty,  MPS, 
Glasgow,  SW2. 
Mrs.  Audrev  Taylor, 
D  &  A  Taylor, 
Golspie.  Sutherland. 
Gordon  Campbell, 
Tarbert,  Argyll, 


Jean  Kirkland, 
c/o  Rattray  Cht,  Callander. 
Jean  I.  Robertson,  MPS, 
Scotia  Chts.  Ltd., 
Bearsden,  Glasgow. 

AREA  28 

Nat.  Coop  Chts.  Ltd., 
Leigh,  Lanes. 
Fielding  Pharm, 
Manchester. 
Miss  M.  Bateson, 
Quistshire  Ltd, 
Manchester. 

B.  L.  Shaw, 

D.  W.  Mathieson  Ltd., 
Swinton,  Lanes. 
Raymond  Longster, 
Rainhill,  Lanes. 
P.  K.  &  J.  Grogan  Ltd., 
Droylsden,  Manchester, 
Nat.  Coop  Chts.  Ltd, 
Manchester,  16. 
J.  S.  Gatley  Ltd., 
Patricroft,  Lanes. 

AREA  29 

K.  Smith  &  Sons, 
Spalding. 

Alan  Dickinson  (Cht.)  Ltd., 

Grimsby. 

G.  H.  Baker. 

Gents  Hairdresser, 

Lincoln, 

Lloyds, 

Shop  12,  Norwich. 

Miss  C.  Setchfield. 

c/o  Peterborough  Coop  Cht, 

Peterborough. 

S.  H.  Beckett  Cht. 

Grimsby,  Lines. 

F.  A.  Clay,  MPS, 
Chesterfield. 
Mrs.  M.  J.  Kinnell, 

G.  R.  Pepper  Ltd, 
Nottingham. 

AREA  30 

R.  Weston  (Chts.)  Ltd, 
Fareham,  Hants. 

H.  K.  Ross, 
Aldershot. 

Mrs.  Sheila  P.  Mooney, 
Bargates  Pharmacy, 
Christchurch,  Hants. 
J.  Johns, 

Shanklin,  Isle  of  Wight. 
R.  T.  Lewin, 
Weymouth. 
Mrs.  V.  Mintrim, 
S.  Short,  MPS, 
Poole,  Dorset. 

F.  W  Lews,  MPS, 
Christchurch,  Hants. 
Ron  Stock,  MPS, 
Moordown  Pharm, 
Bournemouth. 
AREA 31 

T.  K.  Brown,  MPS, 
Wincanton,  Somerset. 
Oxford  &  Swindon 
Coop  Chts.  Ltd, 
Swindon. 
Neave  &  Lea, 
Witney,  Oxon. 
D.  Price  Allen,  FPS. 
Clifton,  Bristol. 
Mrs.  J.  Manuello, 
Shirley,  Solihull. 
Gedge, 

Malvern  Link,  Worcs. 

C.  P.  Butler, 
Prior  King  Cht, 
Swindon. 

N.  W.  G.  Cole, 
Melksham. 
AREA  32 

Mr.  J.  N.  Bond. 
Barnes  &  Gabbey  Ltd, 
Welwyn  Garden  City, 

G.  Sorbie, 
Theydon  Pharm, 
Theydon  Bois. 
Veasey's, 

Roydon  Drug  Store, 
Harlow,  Essex. 
J.  R  Barbour,  MPS, 
Ipswich. 

Kettering  Coop  Chts., 
Corby. 
John  Cave, 
Harlow,  Essex. 
Barnes  &  Gabbey, 
Welwyn,  Herts. 
Cross  &  Herbert  Ltd, 
Hoddesdon.  Herts. 


For you 

Dispensing  generic  levodopa  prescriptions 
means  a  fresh  decision  every  time— it 
doesn't  happen  often  enough  to  form  a 
habit.  But  Larodopa  is  levodopa  in  a  form 
that  is  convenient  for  you  because  the 
double  scored  500mg. tablet  will  fit,  simply 
into  any  dosage  regime:  and, as  Larodopa  is 
the  most  economical  presentation  of 
levodopa, you  will  be  fully 
reimbursed  by  the  Pricing  Bureau. 


For  the  patient 

Larodopa  tablets  are  double  scored  and  can 
be  broken  into  halves  or  quarters,  thus  pro- 
viding the  versatility  of  dosage  necessary 
for  the  effective  management  of  Parkin- 
sonism. Which  means  one  less  worry  for  a 
patient  who  has  quite  enough  to  worry  about. 
Further  information  is  available  on 
request  from:  Roche  Products  Limited 

15  Manchester  Square    /  v 

London  W1M6AP.        <  ROCHE  > 


28  July  1973 

Comment 


Chemist  &  Druggist  115 


Hold  with  the  hare 
and  run  .  .  . 

Amid  a  blaze  of  publicity  the  Green  Shield  Trading 
Stamp  organisation  opened  17  cut-price  stores 
simultaneously  in  London  and  South-east  England  on 
July  21.  Most  of  the  goods  they  supply — it  is  claimed 
they  number  4,500  items — are  the  kind  one  associates 
with  department  stores  but  a  few  impinge  on  the 
chemists  traditional  stock-in-trade.  In  particular  there  is 
a  photographic  department  offering,  among  other 
cameras,  Kodak  pocket  Instamatlc  50  at  £34-95  against 
a  list  price  of  £54-09.  On  the  electrical  side  there  are 
Philips  and  Ronson  toothbrushes,  Carmen  heat  curlers 
at  £8-75  (against  £13-01 )  and  Remington  Lektro  Blade 
100  shaver  at  £4-35  (£7-25) . 

Those  retailers  who  have  been  customers  of  Green 
Shield  for  their  stamps,  some  no  doubt  since  its 
formation  in  1958,  must  feel  that  they  have  been  dealt  a 
stab  <in  the  back  toy  this  latest  venture  into  the  High 
Street.  They  will  argue,  and  rightly,  that  they  have  been 
discounting  goods  for  years  to  the  benefit  mainly  of  the 
stamp  suppliers.  Now  Green  Shield  with  (its  considerable 
buying  power  can  purchase  in  such  large  quantity  and 
at  correspondingly  lower  prices  that  they  are  able  to  sell 
many  items  at  levels  unrealistic  for  ordinary  retailers. 

How  can  they  do  it?  Pre-opening  publicity  mentioned 
they  had  the  goods  in  stock;  the  customers  would 
be  choosing  from  a  free  250-page  catalogue  and 
would  then  come  in  and  buy  their  requirements — no 
browsing  therefore  less  staff.  A  report  from  the  Old 
Bond  Street  store  on  its  second  day  was  that  there  were 
no  catalogues  left  ("There  will  be  more  tomorrow")  and 
requests  for  some  items  of  electrical  apparatus  were 
equally  unsuccessful.  But  there  were  plenty  of  cameras, 
tripods  and  hair  curlers.  There  was  no  shortage  of 
customers  either  and  assistants  were  there  in  abundance 
— 'thus  the  "less  staff"  myth  would  seem  to  be  exploded. 

There  is  little  doubt  that  the  decision  of  the 
Pharmaceutical  Society's  Council  in  the  late  1950's,  that 
retail  pharmacists  should  not  take  part  in  trading  stamps 
was  a  right  one.  If  only  others  in  the  High  Street  had 
had  the  same  perspicacity  they  would  not  have 
contributed  to  the  birth  of  this  new  competitor. 

Preventive  dentistry 

Oral  hygiene  aids  on  sale  to  the  general  public  fall  into 
two  distinct  categories — those  that  are  heavily 
advertised  to  achieve  volume  sales,  and  those  depending 
upon  professional  recommendation  for  their  market. 

In  selling  the  former  group,  such  as  toothpastes  and 
most  denture  cleansers,  the  pharmacist  is  in  competition 
with  other  outlets.  He  must  promote,  display  and  price 
competitively  because  the  products  are  the  bread-and- 
butter  of  his  oral  hygiene  turnover. 

But  the  second  category  is  moving  ahead  quickly  as 
more  and  more  dentists  appreciate  their  professional 
duty  to  push  the  advantages  of  preventive  dentistry — 
and  this  can  only  be  to  the  pharmacist's  advantage,  for 
many  of  the  items  demand  detailed  product  knowledge 
at  point-of-sale.  Articles  in  this  issue  pinpoint  some  of  the 


areas  in  which  the  pharmacist  can  become  an  expert. 

However,  not  everyone  visits  the  dentist  as  frequently 
as  they  should.  This  means  that  there  is  a  potential  role 
for  the  general  practice  pharmacist  in  the  dissemination 
of  oral  health  advice. 

The  May  1973  issue  of  the  Journal  of  the  American 
Pharmaceutical  Association  was  entitled  "The 
pharmacist  and  dentist — partners  in  oral  health".  It 
records  that  as  early  as  1935  the  APhA  appointed  a 
"national  committee  on  professional  information 
pertaining  to  dental  pharmacy"  and  in  1968  there  was 
established  a  liaison  committee  with  the  American 
Dental  Association. 

These  organisations  have  tried  to  further  local  co- 
operation between  the  two  professions,  and  the  APhA 
reports  on  15  years'  experience  of  one  such  effort  in 
Connecticut,  where  a  committee  was  formed: 

□  To  promote  better  inter-professional  relationships 

□  To  discuss  problems  of  mutual  interest 

□  To  encourage  prescription  writing  by  dentists 

□  To  familiarise  pharmacists  with  the  proper  use  of 
dental  items  sold  over  the  counter. 

The  other  idea  to  be  reported  in  the  APhA  Journal 
is  the  establishment  of  "oral  hygiene  centres"  in 
community  pharmacies.  Twelve  are  now  functioning  in 
Waukesha  County,  Wisconsin,  the  "common"  feature 
being  an  exhibit  of  oral  health  products  with  a  brief 
statement  highlighting  the  status  of  each  product 
classification,  supplemented  by  dental  health  pamphlets 
and  supervised  by  an  "oral  health  oriented"  pharmacist 
(the  latter  is  considered  the  most  important  factor) . 

Co-operation  between  the  two  professions  has 
enabled  dentists  to  advise  their  patients  of  the  location 
of  the  centres,  while  the  pharmacists  concerned  are 
equipped  with  a  list  of  each  dentist's  "preferred  oral 
hygiene  products",  to  be  used  when  advising  patients. 

Experiments  have  also  been  conducted  into  the 
pharmacist's  ability  to  discourage  sales  of  certain  items, 
the  use  of  which  is  frowned  upon  by  the  dental 
profession,  eg  denture  repair  kits. 

During  a  four-month  trial  period  the  pharmacists 
concerned  were  successful  in  nearly  half  their 
"negative  selling"  approaches  to  customers  with 
products  on  open  display.  When  the  doubtful  products 
were  not  on  display,  however,  opportunities  for  offering 
professional  advice  were  fewer.  However,  in  one  area 
the  experiments  fell  short  of  expectations — dentists  did 
not  visit  pharmacies  to  discuss  products  and  problems, 
resulting  in  the  displays  not  being  fully  updated. 

For  most  British  pharmacists  this  American  approach 
would  be  too  ambitious,  but  the  principle  of  inter- 
professional co-operation  is  one  that  could  well  be 
emulated.  And  with  the  dentists  becoming  more  involved 
in  recommending  their  patients  to  use  new  "hygiene 
aids",  there  could  be  no  better  time  to  start. 
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ORAL  HYGIENE  

The  role  of  preventive  dentistry 

by  S.  L.  Selwyn,  BDS,  LDS,  DOrth  RCS,  a  member  of  British  Dental  Health  Foundation 


SOME  37  per  cent  of  the  people  in  this 
country  aged  16  years  and  over  have  no 
natural  teeth.  This  shocking  figure  makes 
one  ask  the  questions — "Do  we  know  the 
cause — can  anything  be  done  about  it?" 

Well  for  those  who  have  already  lost 
teeth  all  we  oan  do  is  try  to  provide  com- 
fortable replacements  which  unfortunately 
can  never  be  as  good  as  healthy  natural 
teeth.  For  those  that  have  teeth,  the  dentist 
can  repair  any  existing  damage  and  then 
let  "preventive  dentistry"  take  over. 

To  understand  prevention  of  dental 
disease,  one  must  first  understand  the 
disease  and  its  cause.  It  can  broadly  be 
divided  into  two  groups — 

□  Dental  decay  The  hard  parts  of  the 
tooth  are  softened  by  the  decay  process 
and  a  hole  starts,  which  if  left  untreated, 
spreads  until  it  reaches  the  pulp  in  the 
middle  of  the  tooth.  This  becomes  infected 
and  an  abscess  may  form.  Although  in  cer- 
tain cases  this  can  be  treated,  it  is  still  a 
very  common  cause  of  tooth  loss. 

□  Gum  disease  Here  it  is  first  the  gums 
that  are  attacked  and  they  become  inflamed 
and  bleed  easily.  Sometimes  the  patient  is 
not  aware  that  anything  is  wrong  at  all  and 
perhaps  even  thinks  that  bleeding  gums  on 
brushing  is  a  normal  occurrence.  (It  is 
certainly  not — it  is  a  symptom  of  a  disease). 
Although  for  most  of  the  time  this  disease 
is  slow  and  gradual,  any  individual  may 
suddenly  have  an  acute  flare-up  with  pain- 
ful ulcers  and  bad  breath  during  which 
there  is  a  rapid  loss  of  gurn.  Although  this 
acute  episode,  called  acute  ulcerative 
gingivitis  is  quite  easily  treated,  the  under- 
lying chronic  condition  remains,  if  not 
satisfactorily  treated  by  correct  measures. 

Pyorrhoea 

This  chronic  disease  progresses  with  a 
gradual  loss  of  attachment  of  the  gums  to 
the  teeth,  and  destruction  of  the  bone 
supporting  the  teeth.  The  attack  is  on  a 
broad  front  with  most  teeth  affected  in 
the  mouth,  and  usually  progresses  slowly. 
The  patients  then  begin  to  notice  their 
teeth  becoming  loose,  often  the  gums 
recede,  and  pus  may  ooze  from  around 
the  teeth.  The  lay  term  for  this  disease  is 
"pyorrhoea"  and  in  total,  more  teeth  are 
lost  from  this  disease  than  from  decay,  with 
the  number  of  teeth  lost  as  a  result  of  gum 
disease  related  to  age  overtaking  dental 
decay  at  about  35  years  of  age.  and  rapidly 
causing  an  even  greater  proportion  of  tooth 
loss  with  increasing  age. 

Both  dental  decay  and  gum  disease  are 
primarily  caused  by  bacteria,  but  no  one 
species  causes  the  problems.  The  mouth, 
in  common  with  most  parts  of  the  body, 
is  inhabited  by  bacteria.  These,  for  the 
most  part,  are  harmless,  unless  interfered 
with  by  antibiotics  etc,  which  may  result 
in  a  bacterial  imbalance  with  an  over- 
growth of  harmful  species. 

The  usually  harmless  bacteria  aggregate 


in  the  pits  and  fissures  of  the  teeth,  at  the 
junction  of  the  gums  and  the  teeth,  and 
between  the  teeth.  They  are  stuck  on  to  a 
clean  tooth  by  substances  in  the  saliva, 
and  then  themselves  produce  a  sticky  sub- 
stance from  food,  especially  sugars,  which 
binds  more  bacteria  to  the  tooth.  This 
mixture  of  bacteria  (about  85  per  cent) 
and  other  substances  such  as  the  adhesive 
substance,  cells  from  the  mouth  and  a 
little  food  debris  is  sticky,  soft  and  white 
and  is  called  "plaque".  It  is  this  plaque 
which  is  responsible  for  both  dental  decay 
and  gum  disease.  It  is  this  plaque  which 
produces  acids  that  dissolve  the  teeth  and 
harmful  substances  which   attack  gums. 

Two-fold  approach 

The  different  susceptibility  of  different 
individuals  to  dental  disease  is  partly  a 
result  of  different  plaque  formation  and 
different  resistance  to  disease,  but  it  must 
be  stressed  that  without  plaque  there  will 
he  no  dental  disease.  Preventive  dentistry 
therefore  is  a  two-fold  approach. 
1 .  Increase  the  resistance  of  the  teeth  and 
gums  to  disease:  The  resistance  of  the  teeth 
can  be  increased  during  their  formation  by 
a  sensible  diet  by  both  the  pregnant  mother 
and  the  child  in  early  years.  An  adequate 
amount  of  calcium  and  vitamins  is  impor- 
tant. As  well  as  this  it  is  now  well  known 
that  a  certain  amount  of  fluoride  in  the 
diet  reduces  the  amount  of  dental  decay 
by  half.  The  most  effective  way  of  admin- 
istering this  is  to  have  the  fluoride  in  the 
drinking  water,  and  in  many  areas  of  the 
world  it  is  naturally  present.  In  areas  where 
it  is  deficient  it  can  bs  added  artificially  (at 
one  part  per  million)  but  due  to  somewhat 
irrational  objection  many  areas  still  do 
not  have  it,  and  thus  the  suffering  of  child- 
ren from  dental  decay  is  increased. 

In  these  fluoride  deficient  areas  fluoride 
tablets  can  be  given  to  children,  dissolved 
in  their  drink,  and  this  is  nearly  as  effec- 
tive, but  obviously  requires  co-operation 
from  mothers,  and  the  routine  administra- 
tion of  tablets  to  children.  Fluoride  applied 
to  the  teeth  also  protects  the  teeth  and 
part  of  the  action  of  fluoride  in  the  water 
is  through  this.  Fluoride  containing  tooth- 
pastes are  not  as  effective  but  give  a  fair 
amount  of  protection  against  decay  and  all 
children  should  use  them.  There  are  also 


methods  of  applying  more  concentrated 
fluoride  preparations  to  the  teeth  in  the 
dental  surgery. 

There  is  not  much  that  can  be  done  to 
increase  the  resistance  of  the  gums  to 
disease,  but  there  will  certainly  be  a  de- 
crease if  the  diet  is  not  adequate. 
2.  Reduce  harmful  influences  on  teeth  and 
gums:  Every  time  a  person  eats  the 
plaque  on  the  teeth  produces  acids;  parti- 
cularly if  the  food  contains  sugar. 
Gradually  there  is  a  slow  return  to  the 
normal  slightly  alkaline  environment.  If 
food  is  only  eaten  occasionally,  ie  at  meal 
times,  and  it  does  not  contain  an  excess  of 
sugar,  there  should  be  little  or  no  decay.  If 
a  lot  of  sweet  things  are  in  the  mouth  dur- 
ing the  day,  the  plaque  will  continuously 
be  producing  acid  and  the  teeth  will  decay 
rapidly.  Anything  containing  sucrose  will 
cause  this,  not  only  sweets,  but  biscuits 
and  soft  drinks  as  well.  Thus  in  order  to 
reduce  dental  decay  sugar  intake  must  be 
limited  and  reduced  in  frequency.  Sweet 
consumption  should  be  reduced  or  better 
still  eliminated,  soft  drinks  must  be  well 
diluted,  dummies  and  feeders  should  not 
contain  anything  with  sugar,  and  bottles 
with  sugared  milk  should  not  be  left  for 
any  time  with  children  who  have  teeth. 

One  would  think  that  plaque  removal 
would  reduce  decay.  Unfortunately,  there 
is  no  evidence  that  tooth  brushing,  the 
most  commonly  tried  method  for  plaque 
removal,  reduces  decay.  This  is  because 
plaque  that  causes  decay  often  accumulates 
in  areas  that  toothbrush  will  not  get  to. 
and  as  acid  is  produced  by  plaque  so 
quickly  one  would  have  to  brush  within 
minutes  of  first  eating  food.  Brushing  is 
important  in  children,  however,  in  rela- 
tion to  decay,  firstly  to  promote  good 
habits,  and  secondly  to  carry  the  fluoride 
in  the  toothpaste  to  the  teeth,  but  it  is  still 
diet  control  that  is  most  important. 

Plaque  removal 

When  it  comes  to  the  prevention  of  gum 
disease  plaque  removal  is  the  prime  factor. 
It  takes  over  24  hours  after  plaque  has 
been  removed  before  it  reaches  harmful 
proportions  so  complete  removal  once 
every  24  hours  is  enough.  However,  for 
social  reasons,  and  as  a  safety  factor,  it  is 
better  to  clean  more  often,  but  once  a  day 
perfectly  is  more  effective  than  three  or 
more  times  a  day  badly,  and  the  fact  that 
over  90  per  cent  of  the  population  suffer 
from  gum  disease  is  a  testimony  to  the 
poor  standard  of  cleaning. 

So  how  is  plaque  best  removed?  Firstly, 
start  with  a  clean  mouth.  Plaque  hardens 
in  the  mouth  to  form  calculus  (tartar)  and 
this  should  be  removed  by  the  dentist  first. 
Within  24  hours  there  will  be  a  film  of 
white  plaque  on  the  teeth.  In  order  to  see 
this    plaque    "disclosing   agents"  (often 
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Oraldene 

the  advice  your  customers  are  happy  to  follow 


When  you  recommend  Oraldene  to 
customers  suffering  from  common  mouth 
or  throat  infections  your  advice  will  be 
happily  followed.  Oraldene  is  a  pleasant- 
tasting  preparation  that  gives  fast, 
soothing  relief  from  minor  throat 
infections,  mouth  ulcers,  denture  trauma 
and  other  common  mouth  and  throat 
complaints.  A  half-minute  rinse  or  gargle 


with  neat  Oraldene  gives  hours  of 
protection  because  the  active  principle, 
hexetidine,  has  a  marked  affinity  for  oral 
mucosa  and  dental  plaque. 

Oraldene  contains  hexetidine  0.1%  and  is  supplied  in  bottles  of 
200  ml.  Further  information  is  available  on  request  from 
William  R.  Warner  &  Co.  Ltd.,  Eastleigh,  Hants. 
Tel.  Eastleigh  31 31  'Oraldene'  is  a  registered  trade  mark. 
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Strong  professional  recommendation 

from  dentists. 

Now  backed  by  national 
dental  representative  force. 

One  correct, 
professionally  approved  texture. 

Available  in  a  range  of  sizes- 
an  Oral-B  for  every  customer. 

Nearly  10p  profit  on  each  Oral-B. 


Oral-B30 
Vbuth/Child  Size 


Oral-B  40 
Normal  Adult  Size 


Oral-B  60 
Large  Adult  Size 


Oral-B  tooth/gum  brushes  are 
available  in  attractive  display  outers 
of  12.  Trade  Price  £2.55  per  dozen, 
Retail  Price  32p  each,  ( inc.  VAT) 
Net  Profit  £1 . 16  per  dozen .  Order 
now  from  your  usual  wholesaler. 
For  information,  write  to  Oral-B 
Dental  Health  Division,  Knox 
Laboratories  Ltd.,  50  Weston  Road, 
Aston  Clinton,  Aylesbury,  Bucks. 


Oral-B 
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;abbts).  wh'ch  contain  a  safe  dye  which 
stains  plaque,  can  be  used.  Seeing  it  clearly 
nakes  it  easier  to  remove. 

What  will  remove  plaque?  Apples  will 
iot;  mouth  washes  will  not,  they  only 
freshen  the  mouth,  but  are  at  this  moment 
ineffective  plaque  control  agents;  oral 
irrigating  devices  whether  electric  or  other- 
wise will  not.  The  only  method  suitable  at 
the  moment  is  friotional  removal,  and  the 
most  commonly  used  instrument  at  the 
moment  is  still  the  best — the  toothbrush. 
The  toothbrush  should  be  of  such  a  design 
that  it  will  remove  plaque  without  damag- 
ing the  gums  or  teeth,  therefore  it  should 
not  be  too  hard  or  too  soft,  it  should  be  of 
a  design  that  can  easily  reach  inaccessible 
areas — not  too  large,  it  should  penetrate 
safely  into  the  various  nooks  and  crannies 
around  the  teeth  to  dislodge  plaque,  and 
it  should  be  of  a  good  construction. 


As  noted  in  the  previous  article,  there  has 
been  a  substantial  increase,  during  the  past 
year  or  two,  in  the  dental  profession's 
interest  in  prevention  of  dental  disease. 
Traditional  dentistry  was  largely  a  "fire- 
fighting"  job,  with  the  patient  only  seeking 
help  when  a  painful  condition  had  arisen. 
The  patient  had  an  entirely  passive  role. 

By  contrast,  preventive  dentistry  is  a 
true  partnership,  with  the  dentist  advising, 
but  the  patient  doing  most  of  the  work. 
The  instruments  used  are  not  drills,  needles 
and  forceps,  but  dental  floss,  woodsticks 
and  toothbrushes.  The  word  "instrument" 
rather  than  "tool"  has  been  used  intention- 
ally, because  the  type  of  brush  now  fav- 
oured by  most  dentists  is  a  piece  of  pre- 
cision engineering. 

The  most  important  area  from  which 
dental  plaque  must  be  removed  is  the 
narrow  crevice  at  the  junction  of  tooth 
and  gum.  This  is  the  point  at  which 
periodontal  disease — gum  erosion — starts, 
and  adults  lose  more  teeth  through  perio- 
dontal disease  than  through  oaries.  We  have 
all  seen  healthy  teeth,  with  the  roots  al- 
most completely  exposed,  loosened  because 
there  is  not  enough  gum  and  bone  socket 
left  to  hold  the  teeth  in  position. 

In  order  to  clean  this  gingival  crevice 
efficiently,  brush  filaments  should  be  very 
fine  and  flexible,  very  numerous  and  all 
the  same  length.  To  avoid  lacerating  the 
gum  tissue,  each  and  every  filament  should 
be  end-rounded  and  polished.  These  are 
very  stringent  specificationss  to  adhere  to. 
Perhaps  such  a  brush  should  be  re-named 
a  "tooth-gum  brush". 

Why  is  this  trend  important  to  retail 
pharmacy?  The  dentist  has  always  been  a 


Dentists  vary  in  their  recommendations 
but  for  most  individuals  to  do  a  good  job 
of  cleaning  their  teeth  they  must  be  in- 
structed, usually  by  a  trained  person  such 
as  their  dentist  or  hygienist.  Electric  tooth- 
brushes are  useful  for  people  with  poor 
dexterity  and  may  encourage  some  child- 
ren to  brush.  For  some  people  brushing 
their  teeth  may  be  a  sensitive  experience 
and  they  should  use  a  desensitising  tooth- 
paste: however  most  people  should  use  a 
good  toothpaste  that  is  not  too  abrasive. 
Abrasive  toothpaste;  wear  away  tooth 
enamel.  Normal  toothpastes  are  only  an 
aid  to  effective  plaque  removal  with  the 
toothbrush. 

No  matter  how  well  toothbrushes  clean 
there  are  areas  that  they  cannot  reach  be- 
tween the  teeth.  There  are  various  instru- 
ments to  clean  this  area.  In  a  healthy 
mouth  dental  floss  will  do  this  effectively 
but  oare  must  be  taken  or  damage  may  be 
done.  It  can  be  held  between  the  fingers,  or 
a  floss  holder  may  be  used.  If  small  spaces 
exist  between  the  teeth  soft  wood  sticks 
will  wipe  the  plaque  off  the  tooth  surfaces 
in  these  areas.  If  there  are  large  spaces,  or 
difficult  to  clean  areas,  small  single  tuft 
brushes  are  available. 

Much  of  the  material  used  in  preventing 
dental  disease  is  supplied  by  the  chemist. 
By  having  the  products  that  are  good  for 
dental  health  the  chemist  can  go  a  long 
way  in  helping  fight  the  terrifying  volume 
of  dental  ill-health. 


minor  source  of  business  compared  with 
the  doctor,  or  consumer  advertising.  Yet 
his  potential  is  considerable,  even  in  brush 
sales  alone.  Some  members  of  the  profes- 
sion are  recommending  as  many  as  40 
patients  per  week  to  buy  tooth-gum 
brushes,  and  are  insisting  on  new  brushes 
being  bought  every  3  months — five  times 
as  often  as  the  average  person  buys  now. 
These  recommendations  for  tooth-gum 
brushes  come  automatically  to  the  phar- 
macy. The  various  manufacturers  con- 
cerned have  encouraged  this  by  limiting 
retail  distribution  to  pharmacies. 

Being  precision  instruments,  tooth-gum 
brushes  do  not  come  at  the  bottom  end 
of  the  price  range.  As  a  result,  the  cash 
margin  on  each  one  sold  is  substantial. 
By  the  same  token,  capital  tied  up  would 
also  be  substantial  if  there  were  pressure 
to  buy  a  year's  stock  in  one  parcel.  How- 
ever, they  are  readily  available  in  manage- 
able quantities  from  most  wholesalers. 

A  number  of  pharmacists,  who  have 
recognised  the  value  of  this  type  of  brash, 
have  done  very  worthwhile  business  by 
personal  recommendation — and  they  have 
reported  highly  satisfied  customers.  At  the 
other  end  of  the  scale  there  is  an  unfor- 
tunate minority  who  ether  turn  away  the 
patient  because  "these  brushes  are  too 
expensive  for  my  area"  or  try  to  sell  the 
patient  a  quite  different  brush  from  the 
one  desired  by  ihe  dentist. 

Pharmacy  has  today  an  opportunity  not 
to  compete,  but  to  collaborate  with  an- 
other profession  m  an  important  health 
care  development.  The  results  should  be 
rewarding,  both  monetarily  and  in  the 
bright,  cheerful  smiles  of  our  customers. 


Aids  to 
preventive 

dentistry 

by  Marshall  Midda,  BDS,  FDS,  FFD 

The  general  public  have  long  regarded  the 
pharmaceutical  profession  as  a  source  of 
information  and  advice  on  many  health 
matters  and  oral  health  should  be  no 
exception.  The  chemist  is  in  an  deal  posi- 
tion to  advise  the  public  on  the  causes 
of  dental  disease  and  the  methods  and 
materials  available  to  help  prevent  the 
ravages  of  dental  decay  and  pyorrheoa. 

At  this  point  in  time,  the  bulk  of  the 
armamentarium  is  designed  for  the  fric- 
tional  removal  of  plaque  but  research 
continues  into  anti-microhial  agents  and 
even  the  possibility  of  a  vaccine. 

The  obvious  first  choice  is  the  tooth- 
brush, and  even  this  must  be  of  the  correct 
design  and  shape  (see  this  page).  But  the 
toothbrush  can  only  reach  60  per  cent  of 
the  tooth  surface,  that  is  the  biting  and  the 
cheek  and  tongue  surfaces,  thus  leaving 
the  inter-dental  vpaces  still  full  of  plaque. 
In  order  to  clean  this  vital  and  vulnerable 
area  other  methods  of  cleansing  are  needed. 
In  the  past,  the  use  of  wood  sticks  has 
been  advocated  but  these  have  the  dis- 
advantage of  patients  forcing  them  into 
spaces  that  do  not  exist  and  thus  causing 
soft  and  hard  tissue  damage.  These  also 
fail  to  remove  the  plaque  beneath  the  gum 
where  periodontal  disease  starts.  Wood 
sticks  should  be  used  in  specific  areas  on 
professional  advice  rather  than  as  a  routine 
inter-dental  cleanser. 

A  much  more  effective  inter-dental 
cleanser  is  dental  floss,  but  it  must  be  in 
the  form  of  a  fine  broad  ribbon  which  goes 
through  the  contact  point  with  ease  and 
can  enter  the  sub-gingival  zone  without 
damage.  Floss  must  be  used  in  an  up  and 
down  action  and  not  "sawn"  through  the 
inter-spaces.  The  use  of  dental  floss  re- 
quires some  degree  of  dexterity  and  some 
patients  will  prefer  the  use  of  an  aid  to 
control  the  action  of  the  floss.  There  are 
many  designs  of  such  floss  caddies. 

In  a  plaque  control  programme  for  a 
patient  it  is  essential  that  they  are  able 
to  see  the  plaque  left  on  the  teeth  after 
cleansing.  In  order  to  visualise  baoterial 
film  the  use  of  a  disclosing  agent  has  long 
been  recommended.  In  the  past  these  were 
of  a  single  dye  preparation  containing  2-4| 
per  cent  of  erythrocine — which  has  the 
great  disadvantage  in  that  it  stains  the  soft 
tissues  as  well  as  the  plaque,  making  it 
difficult  for  the  patient  to  distinguish  be- 
tween the  bacteria  and  the  inflamed  soft 
tissues. 

Since  a  dyeable  film  forms  within  20 
minutes  of  cleansing,  many  patients  are  dis- 
couraged and  lose  their  enthusiasm  for 
correct  mouth  cleansing.  Recently  a  new 
disclosing  agent  has  been  invented  which 
has  a  two  tone  dye  which  stains  fresh 

Continued  on  p121 
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Do  you  only  stock  half  the  answer 

to  sensitive  teeth? 

Sensodyne  toothpaste  has  long  been  established 
as  the  principal  treatment  for  sensitive  teeth.  Continuous 
professional  endorsement  by  dentists  has  ensured  an  increas- 
ing sales  volume.  The  specially  designed  Sensodyne  Softex 
toothbrush,  recently  introduced,  has  become  an  essential 
part  of  the  treatment. 

The  brush  is  made  of  2,500  resilient  nylon  bristles, 
each  specially  rounded  at  the  tip  to  prevent  gum  abrasion  and 
the  pain  of  brushing.  The  Softex  toothbrush  is  being  heavily 
promoted  and  many  more  dentists  are  recommending  it 
simultaneously  with  Sensodyne,  for  the  treatment  of 
sensitive  teeth. 

Are  you  missing  out  on  these  additional  and  profit- 
able brush  sales? 

Every  Sensodyne  toothpaste  customer  is  a  natural 
Softex  toothbrush  purchaser. 

Premium  priced  and  highly  profitable,  the  Softex 
brush  is  available  currently  in  a  special  counter  unit  at  display 
bonus  rates.  See  your  Stafford-Miller  representative. 

And  remember,  when  you  sell  Sensodyne  tooth- 
paste recommend  a  Softex  toothbrush.  Together  they  provide 
the  complete  home  treatment    0     sy*     1  *  >r*ii 
for  sensitive  teeth  Stafford  Miller 

Quality  products  for  dental  health. 
Hatfield,  Herts., England. 
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plaque  pink  and  older  deposits  blue.  Since 
it  is  the  well  established  plaque  that  causes 
periodontal  disease,  the  patient  can  pre- 
vent gingivitis  by  ensuring  that  no  blue  is 
seen  in  the  mouth  and  need  not  be  upset 
by  the  presence  of  pink  plaque.  The  pro- 
duct, Displaque,  is  available  in  either 
tablet  or  solution  form  and  is  becoming 
the  most  widely  used  agent  by  the  profes- 
sion. 

Ideally  a  patient  should  also  have  a 
small  intra-oral  mirror  and  some  form  of 


intra-oral  illumination  so  that  the  deposits 
can  be  easily  seen  and  thus  removed. 

The  choice  of  dentifrices  on  the  market 
is  enormous  and  the  use  of  a  white  fluoride 
toothpaste  is  recommended.  Coloured 
toothpastes,  especially  red,  may  mask 
bleeding  and  some  cosmetic  toothpastes 
can  even  stain  the  gums  red  and  thus  hide 
the  signs  of  inflammation.  The  use  of 
fluoride  to  reduce  the  incidence  of  dental 
decay  has  long  been  established.  Ideally  this 
should  be  incorporated  into  the  local  water 
supply  and  at  the  rate  of  one  part  of  a 
million  but  until  this  political  controversy 
has  been  resolved  children  may  benefit, 
though  not  as  effectively,  by  the  use  of 
fluoride  tablets  each  containing  2  mg 
sodium  fluoride. 

This  has  been  an  attempt  to  relate  the 
problems  of  preventive  dentistry  to  the 
products  required  to  help  patients  main- 
tain a  healthy  mouth.  Patients  are  being 
motivated  by  dental  practitioners  and  hos- 
pital clinics  and  thair  desires  should  not  be 
frustrated  by  the  inability  to  obtain  the 
aids  for  their  oral  hygiene. 


Promotional  support  for 
the  new  brushes 


Advertising  of  brushes  which  conform 
to  the  new  requirements  is  at  present 
exclusively  to  the  dental  profession  and 
there  is  obvious  opportunity  for  the  chem- 
ist to  capitalise  on  this  '  professional 
image"  of  the  product — both  by  stocking 
and  recommendation  at  point  of  sale. 

Now  backed  by  a  national  dental  repre- 
sentative force  the  Oral-B  tooth-gum  brush 
is  available   in    three   sizes — youth-child. 


normal  adult  and  large  adult.  It  is  available 
in  attractive  display  outers  of  12  (see  illus- 
tration) from  wholesalers,  or  from  Knox 
Laboratories  Ltd,  50  Weston  Road.  Aston 
Clinton,  Aylesbury,  Bucks. 

The  Softex  brush  (Stafford  Miller)  is  sold 
as  a  companion  to  Sensodyne  toothpaste, 
and  is  currently  being  promoted  with  it  in 
all  professional  advertising.  It  appears  ok 
the  side  of  each  Sensodyne  pack  and 
economy  sizes  will  contain  a  3p  coupon 
for  redemption  against  the  brush. 

This  is  being  backed  by  distribution  to 
consumers,  via  the  dental  profession,  of  a 
booklet  entitled  "Why  your  dentist  recom- 

The  Den-tal-ez  brush  (Den-tal-ez  (GB) 
Ltd,  Queensway  House,  Hatfield,  Herts)  is 
supplied  either  in  this  retail  pack  or  in 
plain  cellophane  wrapping. 


The 


gill*    «*  \ 


I  "Softest" 


The  Sensodyne 
"Softex'Toothbrush 

especially  designed 
for brushing 
sensitive  teeth 

Ret»m«ierafedtorttse 


mends  a  soft  toothbrush."  The  Softex  wall 
chart  (illustrating  approved  methods  of 
brushing  teeth  and  again  featuring  the 
Softex  brush)  now  appears  on  display  in 
many  dental  surgeries.  Until  September  the 
Softex  toothbrush  is  available  on  bonus 
terms.  Details  from  Stafford-Miller  Ltd, 
166  Great  North  Road,  Hatfield,  Herts. 


Listerine  poster 
campaign 
in  London 


The  mouthwash  market  continues  to  be  of 
minor  importance  compared  to  the  mass 
toiletry  markets  but  is  strongly  biased  to- 
wards the  London  area  because 

□  Londoners  are  more  inclined  to  be 
adventurous  in  trying  new  products. 

□  There  are  numerous  visitors  to  London 
from  the  United  States  and  Canada  where 
the  mouthwash  habit  is  a  daily  routine  and 
Listerine  the  brand  leader. 

□  Londoners  travel  a  great  deal  and  have 
therefore  seen  and  used  Listerine  abroad. 

With  these  facts  in  mind,  Listerine  is 
currently  being  given  modest  advertising 
support  in  London.  The  vehicle  chosen  for 
the  campaign  were  over  50  central  London 
tube  stations  featuring  16  sheet-size  posters 
(10  x  1\  ft)  using  striking  visual  captions 
together  with  a  humorous  description  of 
the  way  in  which  the  product  works.  This 
was  supported  with  trade  bonuses  during 
April  and  May  and  the  net  outcome  is 
that  brand  sales  are  now  40  per  cent  ster- 
ling up  on  the  same  period  last  year. 

The  campaign  is  running  all  through  the 
year  with  a  series  of  four  advertisements, 
and  there  are  plans  to  extend  the  cam- 
paign during  1974. 
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Xbur  tongue  can  tell  you  a  lot 
about  your  denture  cleanser. 
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Efferdent  is  the 
second  largest 
selling  denture 


with  onti»peic  action. 
dtanfardaisxrai. 


And  this  year 
we've  increased  our 
sales  by  over  twenty 
nine  per  cent. 
With  a  little  help  from  our  advertising 
campaign  -  the  Tongue  Test. 


ate 


iign  to  run  eve 
November  to  bring  you 


The  People,  Reveille,  My  Weekly, 
The  People's  Friend,  Woman's 
Woman's  Realm,  and  Woman  and  Home. 


Efferdent 

the  fastest  growing 
top  selling 

denture  cleanse? 
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The  new  approach  to 
denture  wearers 


The  denture  cleaning  market  is  said  to  be 
worth  over  £7m  in  the  UK  at  present,  and 
with  more  than  22  million  denture  wearers 
it  is  not  surprising  that  there  is  fierce  com- 
petition for  sales.  It  is  only  in  recent  years, 
however,  that  advertising  has  been  directed 
to  the  large  number  of  young  denture 
wearers — bringing  with  it  a  change  in  the 
traditional  "hygiene"  platform. 

Steradent  has  been  the  dominant  brand 
for  many  years  and  has  been  given  con- 
stant advertising  support  to  develop  high 
brand  awareness  and  loyalty.  Traditionally, 
the  theme  has  been  to  put  across  the  germ 
killing  and  cleaning  performance  of  the 
product  while  maintaining  an  interesting 
story  which  is  neither  distasteful  nor  offen- 
sive. This  has  been  accomplished  partly  by 
use  of  an  artefact  in  the  shape  of  the  word 
"dentures"  reinforced  by  the  claim  "Daily 
Steradent  will  keep  your  dentures  as  clean 
as  the  day  your  dentists  fitted  them". 


Types  of  user 

In  recent  years  Steradent  has  put  over 
this  common  theme  in  different  ways  to 
specific  sections  of  the  denture  wearing 
population.  These  have  consisted  of  partial 
denture  wearers  (requiring  special  atten- 
tion to  avoid  damaging  their  dentures), 
new  denture  wearers  (accounting  for  some 
4,000  more  prospective  users  per  day), 
those  suffering  heavier  stains  (such  as 
heavy  smokers  or  heavy  coffee  or  tea 
drinkers),  and  finally  toothpaste  users  who 
are  likely  to  find  that  brushing  with  ordi- 
nary toothpaste  is  insufficient  to  keep  den- 
tures properly  clean. 

First  to  challenge  Steradent's  traditional 
dominance  was  Dentu-creme,  introduced 
in  the  early  1960s.  It  was  the  first  specialist 
paste  cleaner  to  appear  in  the  UK  but  was 
already  successfully  established  in  the  US 
market.  It  was  aggressively  promoted  on 
television  and  was  aimed  directly  at  those 
denture  wearers  (particularly  new  denture 
wearers)  who  looked  upon  brushing  as  the 
most  natural  and  convenient  way  of  clean- 


How  your  dentures  fee!  is  as 
important  as  how  they  look. 


ing.  A  large  proportion  of  such  people 
either  did  not  remove  their  dentures  over- 
night or  disliked  the  idea  of  soaking  as  a 
cleaning  method. 

Dentu-creme  was  quickly  successful  and 
expanded  the  total  denture  cleanser  mar- 
ket, underlining  the  existence  and  import- 
ance of  a  large  consumer  group  not  res- 
ponsive to  soaking  cleansers.  Having 
pointed  the  way.  Dentu-creme  was  to  be 
followed  by  Denti-fresh  and  Lustredent — 
though  Dentu-creme  still  claims  to  be  the 
only  paste  cleanser  brand  with  a  substan- 
tial market  share. 

The  changing  pattern  of  denture  clean- 
ser advertising  was  given  new  impetus  at 
the  end  of  the  1960s  with  the  introduction 
of  Efferdent.  which  from  the  beginning  has 
consistently  aimed  at  reassuring  the  con- 
sumer that  it  is  not  socially  unacceptable 
or  unnatural  to  wear  dentures.  The  brand 
takes  "a  sympathetic  and  cosmetic 
approach"  both  in  terms  of  television  and 
Press  advertising,  and  this  year  has  con- 
centrated on  national  newspapers  and 
women's  magazines  with  a  series  of  four 
advertisements.  All  have  a  personal,  human 
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Efferdent 
antiseptic  action. 

It  docs  more  then 
dean  your  dentures. 


element,  stressing  that  dentures  are  a  part 
of  the  wearer  not  objects  of  curiosity 
divorced  from  the  rest  of  the  body.  Over 
the  past  four  years  the  brand's  main  claim 
has  been :  "'Efferdent's  antiseptic  action 
keeps  your  dentures  so  clean  you  can 
actually  feel  the  difference". 

Steradent  has  not  taken  these  challenges 
lying  down,  of  course,  and  part  of  their 
recent  campaign  has  been  devoted  to 
recommending  a  short  daily  steep  as  a 
quicker  and  more  convenient  method  for 
those  who  do  not  wish  to  leave  their  den- 
tures out  at  night.  This  message  is  found 
to  be  particularly  important  to  the  young 
and  more  recent  denture  wearer.  Steradent 
continues  to  rely  heavily  on  television  to 
create  regular  demand,  but  it  is  always 
looking  for  innovative  methods  such  as 
packaging  and  new  sizes.  The  latter  offer 
a  more  economic  purchase — but  the  brand 
has  particular  "value"  appeal  to  the  older 
age  groups  through  the  traditional  powder 
form. 

Dentu-creme,  meanwhile,  likewise  con- 
tinues year-round  advertising  support 
either  on  television  or  in  the  Press — hav- 
ing spent  around  £2  million  since  the 
launch  and  concentrating  distribution  and 
sales  strength  in  chemists. 

Left:  Steradent  commercials  use  an 
artefact  to  represent  dentures,  while 
(above)  Efferdent  goes  for  "social 
acceptability" 


TOOTH  DECAY  IN  CHILDREN  HALVED  WITH  FLUORIDE  TABLETS! 

fluor-a-day  lac  are  being  prescribed  by  an  increasing  number  of  dentists 
in  areas  where  the  water  has  too  little  fluoride 

fluoride  tablets  are  necessary  from  birth-16  years  of  age  and  because 

fluor-a-day  lac  are  reasonably  priced  at  41  £p  (r.r.p  incl.  V.A.T.)  for  200  tablets 
continuity  of  demand  is  assured 

supplies  are  already  available  through  all  leading  wholesalers  or  from 
dental  health  promotion  limited 

104A    CHEYNE    WALK      LONDON  S.W.10  0DQ      01-351  0326 

"the  U.K.'s  sole  manufacturer-supplier  of  fluoride  tablets  for  the  past  1 4  years" 


Preventive  dentistry 
Rnducts 
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tellora 

GRANULES 

This  modern  and  refreshing 
mouthwash  is  an  aid  to  the 
treatment  of  disorders  of 
the  gums  leaving  the  mouth 
fresh  and  clean. 


Recommended 
Price  inc  V.A.T. 


Manufactured  by:- 

TELL  PRODUCTS 


LTD 


LONDON  N.W.10. 
Tel :  01  -459  6873 


HIS  PLAQUE 

2  colour  disclosing  material 
Thick  old  Plaque  discloses 
BLUE 

Thin  new  Plaque  discloses 
RED 

Available  in  Bottles  of  12,  100  &  1,000  Tablets 
Also  Bottles  of  i  oz.  &  2  oz.  SOLUTION 


PATIENT  PLAQUE  CONTROL 
KITS 

Each  kit  contains : — 

1  end  rounded  Nylon  Bristle  Tooth  Brush 

(When  ordering  state  whether  for 
Adult,  Child,  Perio  or  Sulcus) 

i  oz.  Solution  or  12  Tablets 

Displaque 

75  yds.  Un-Waxed  Dental  Floss 

1  Dental  Mirror  with  Handle 

Packed  in  attractive  plastic  box  complete  with 
instructions  for  use 


UNWAXED  DENTAL  FLOSS 

75  yards  in  Dispenser 


For  further  information  write  direct  to— 


BAXTERS  of  BRADFORD 
LTD 

QUEENS  HOUSE,  QUEENS  RD. 
BRADFORD  BD8  7BS 
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Tools'  of  preventive 
dentistry 

Patients  following  preventive  dentistry  pro- 
grammes will  constantly  be  renewing  their 
"tools" — an  estimated  average  of  4-8  times 
a  year — say  Den-tal-ez  (GB)  Ltd,  Queens- 
way  House,  Queensway,  Hatfield,  Herts. 
The  company  offers  in  addition  to  the  new 
soft  toothbrushes  (pl21),  unwaxed  dental 
floss  and  disclosing  tablets  which  release 
a  cherry  tasting  vegetable  dye. 

Recently  added  to  their  Butler  range  is 
the  Mirolite  lighted  mouth  mirror  for 
home  use.  It  has  a  lightweight  plastic 
mirror  handle  containing  a  lin  distortion- 
free  mirror  which  clips  to  a  chrome- 
finished  flashlight.  The  Mirolite  has  a 
magnifying  bulb  and  two  batteries. 

Continuous  support  for 
smokers'  toothpaste 

Clinomyn  claims  to  be  the  only  smokers' 
toothpaste  continuously  supported  by  Press 
advertisements  in  News  of  the  World,  Sun- 
day People,  Sunday  Mirror,  Daily  Express, 
Daily  Telepgraph,  The  Sun,  Woman's  Own, 
Family  Circle,  Woman  and  Home,  Living 
and  Woman's  Weekly.  Its  action  is  said  to 
be  gentle  enough  for  everyday  family  use 
yet  nevertheless  strong  enough  for  stubborn 
tobacco  stains.  Available  from  Trentham 
Laboratories  Ltd,  Seymore  Road,  London 
E10  7LX. 

Double-action  disclosing 
agent 

Dis-plaque — 'the  disclosing  'agent  which 
stains  old  plaque  blue  and  new  plaque  red 
— is  supplied  by  Baxters  of  Bradford  Ltd, 


Queens  House,  Queens  Road,  Bradford 
BD8  7BS,  in  the  form  of  tablets  or  solution. 
Tablets  are  available  in  bottles  of  12,  100 
or  1,000  solution  in  bottles  of  ?  oz  or  2  oz. 

Baxters  also  supply  pace  maker  preven- 
tive dentistry  kits  in  an  attractive  box  con- 
taining either  i-oz  bottle  Dis-plaque  solu- 
tion or  12  Dis-plaque  tablets,  one  tooth- 
brush (a  variety  of  types  available)  and  a 
mouth  mirror. 

Mouthwash  hygiene  aid 

A  pleasant  and  refreshing  mouthwash  said 
to  aid  the  efficient  treatment  of  gum  dis- 
orders and  to  help  prevent  mouth  odour  is 
Tellora.  For  daily  oral  hygiene,  it  should 
be  used  dissolved  in  water  as  a  gargle  and 
rinse,  and  for  brushing  the  gums. 

The  powder  may  be  used  for  massaging, 
as  an  aid  to  gum  treatment.  Ingredients  are : 
menthol,  thymol,  sodium  benzoate,  cetri- 
mide,  clove  oil,  anise  oil,  saccharin,  sodium 
bicarbonate,  tartaric  acid  and  empicol. 
Manufacturers  are  Tell  Products  Ltd,  93 
Cobbold  Road,  London  NW10. 

New  toothpaste  ingredient 

The  research  laboratories  of  Keimdiat 
GmbH,  Augsburg,  West  Germany,  have 
recently  introduced  Silvose  T  and  Silvose 
TPS,  patented  extracts  of  the  bark  of  the 
Indian  neem  tree  (Melia  azadirachta),  in- 
tended as  an  active  ingredient  in  tooth- 
pastes and  other  oral  hygiene  preparations. 

The  discovery  is  said  to  have  originated 
from  the  observation  that  many  Indian 
people  have  white,  healthy  teeth  and  the 
Indian  habit  of  cleaning  the  teeth  with  the 
twigs  of  the  neem  tree. 

Keimdiat  say  that  their  neem  extract, 
when  added  to  a  toothpaste,  "produced  re- 
markable results".  They  claim  that  testing 
indicated  that  the  use  of  toothpaste  con- 
taining neem  extract  "not  only  proved  most 
effective  in  preventing  caries  but  also  in 
preventing  and  healing  inflammations  of  the 
gums  and  parodontosis.  After  only  14  days 
use  of  a  toothpaste  containing  the  neem  ex- 
tract, there  was  a  marked  reduction  of  the 
inflammatory  areas.  The  healing  properties 
of  the  neem  extract  were  particularly 
obvious  in  cases  of  gum  bleeding." 

Silvose  T  and  TPS  (the  latter  being  a 
solution  in  propyleneglycol)  are  available 
through  UK  representatives  Thomson  & 
loseph  Ltd,  Castle  House,  Castle  Meadow, 
Norwich  NOR  4 ID. 


Otc  is  now  Oraldene's 
main  platform 

Promotion  of  Oraldene  to  dentists — who 
are  being  asked  to  recommend  use  to  their 
patients — has  helped  over-the-counter  sales 
move  ahead  of  prescription  sales.  In  the 
first  six  months  of  this  year  total  sales  were 
44  per  cent  higher  than  in  the  same  period 
of  1972  with  OTC  turnover  now  repre- 
senting 53  per  cent  and  increasing  at  a 
faster  rate  than  prescription  turnover. 

Oraldene  is  claimed  to  have  a  unique 
characteristic  in  that  its  active  ingredient, 
hexetidine,  has  a  marked  affinity  for  the 
oral  mucosa  and  dental  plaque,  giving  8-12 
hours  activity.  The  product  is  recom- 
mended for  minor  mouth  conditions,  gingi- 
vits,  stomatitis,  aphthous  ulcers,  sore 
throats,  pyorrhoea  and  hallitosis.  Promo- 
tion to  doctors  and  dentists  will  continue 
throughout  this  year.  New  point  of  sale 
material  is  available  from  William  R. 
Warner  &  Co  Ltd.  Eastleigh,  Hants,  includ- 
ing the  "merry-go-round"  illustrated  above. 

Rinstead  display 

A  display  unit  holding  a  dozen  packets  of 
Rinstead  pastilles  is  now  available  for 
counter  use  from  White  Laboratories  Ltd, 
Penarth  Street,  London  SE15.  Rinstead  are 
said  to  be  by  far  the  most  widely  adver- 
tised mouth  ulcer  pastille — including  tele- 
vision advertising — and  to  be  the  best 
selling  brand.  A  gel  form  is  available. 


HAVE  YOU  entered  the  toothpaste  quiz  on  page  111? 
The  competition  is  open  to  any  pharmacist  resident  in  the 
UK  who,  by  answering  12  questions  and  completing  a 
limerick,  could  have  the  chance  of  winning  a  crate  of  cham- 
pagne. Entries  must  be  received  by  August  31. 


0RALCER 


pellets  \  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED  o.t.c. 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION  EC.IOl 


Dentists  tell  your  customers  about 

SI-KO 

toothpaste  -  to  combat  tartar 

DENTEC 

chewing  tablets  -  to  prevent  caries 
Both  from  leading  wholesalers 

P.  A.  DANNING  LIMITED 

316b  Richmond  Road,  Twickenham 
TW1  2PE 
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den-tal-ez(GB)ltd 


INTRODUCTORY  OFFER 

Something  new  is 
happening  to  Dentistry 
that  affects  YOU ! 

New  items  are  being  recommended  by  Dentists  to  their  patients 


RUV 


3  dozen  'Right-Kind'  unwaxed  dental  floss. 

1  dozen  Packs  'Red-cote'  disclosing  tablets. 

1  dozen  'Mirolites'.  /Total  Retail  \ 

1  dozen  Junior  1 1 1  BC  toothbrushes.  '  Value  £28-75  I 


IvtlerSS  f 


AND  GET  1  DOZEN  SPECIALIST  BRUSHES  FREE 

Offer  ends  31st  August 


Worth  £3-25  Retail 


I  I 

■  ■ 

1973 


for  details  contact: 


dental  ez(GB)  ltd. 


QUE ENSWA Y   HOUSE,  QUEENSWAY 

HATFIELD,   HERTFORDSHIRE,     Tel :  Hatfield  62 1  75 


This  is  the  best  known 
counter-attack  to 
trouble  in  the  mouth. 


Rinstead  pastilles  soothe  everything  to  do  with  sore 
mouths  and  mouth  ulcers. 
Your  customers  already  know  that  -  from  our  TV. 
advertising  (Rinstead  are  by  far  the  most  widely 
advertised  mouth  ulcer  pastilles). 
So  when  they  need  something  soothing  they'll 
come  straight  to  you  and  mention  our  name. 
In  fact  so  many  people  have  heard  of 
Rinstead  pastilles  that  they're 
Britain's  bestsellers. 
So  now  you  know  what's  good  for 
you  -  just  like  your  customers  do. 


White  Laboratories  Ltd. 
Penarth  Street,  London,  SE15. 


Counter  display  unit  available  free  from  your  representative 
or  from  White  Laboratories  Limited.  White  Laboratories  also  make  Rinstead  Gel. 
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Fluoride  in  tablets 

Pending  fluoridation  of  water  supplies. 
Dental  Health  Promotion  Ltd,  104A  Cheyne 
Walk,  London  SW10  ODQ,  recommend  their 
Fluor-a-day  Lac.  Each  tablet  contain? 
approximately  2  2  mg  of  sodium  fluorine 
(1  mg  fluorine)  in  a  pleasant  tasting  lactose 
base. 

Dental  Health  suggest  that  in  districts 
where  the  water  contains  not  more  than 
0-3  ppm  fluoride  the  following  dosage 
should  be  taken :  babies  up  to  two  years  \ 
tablet  daily;  children  over  two  years  one 
tablet  daily;  during  the  last  three  months 
of  pregnancy  one  tablet  daily.  The  tablets 
may  be  dissolved  in  water,  milk,  fruit  juice, 
etc.,  but  slightly  less  fluoride  will  be  ab- 
sorbed if  milk  is  used. 

Preventive  dentistry  aids 

Products  enabling  patients  to  carry  out 
their  own  preventive  dentistry  are  being 
marketed  by  Westone  Products  Ltd.  Ende- 


kay  fluoride  tablets  (200.  £0  60  plus  VAT) 
are  orange  flavoured  tablets  containing 
sodium  fluoride  2.2  mg  for  use  in  non- 
fluoridated  areas;  one  daily  is  claimed  to 
give  as  much  protection  as  fluoridation. 

C-Red  disclosing  tablets  (30,  £0  36  plus 
VAT)  contain  2  per  cent  erythrosine  and 
when  chewed  stain  red  the  areas  of  plaque 
deposit  capable  of  producing  decay.  The 
teeth  are  then  brushed  until  all  stain  is 
removed  from  every  surface  (Westone  Pro- 
ducts Ltd,  3  Marylebone  High  Street,  Lon- 
don W1M  3PA). 

Fluoride  -  evidence  on  tooth 
enamel  solubility 

New  evidence  on  fluoride  in  drinking  water 
suggests  that  it  reduces  the  solubility  of 
tooth  enamel. 

The  experiments,  conducted  by  Dr  F. 
Driessens  at  the  Institute  of  Dental  Mater- 
ials, Nijmegen  University,  were  on  the 
solubility  of  apatite,  a  main  constituent  of 
tooth  enamel.  Reported  in  Nature  recently, 
the  results  show  that  the  solubility  of 
apatite  is  reduced  by  half  in  the  presence 
of  fluoride  in  conditions  equivalent  to  when 
the  tooth  enamel  is  exposed  to  one  part 
per  million  of  fluoride  in  drinking  water. 

Dr  Driessens  acknowledges  that  results 
of  laboratory  experiments  cannot  be 
directly  related  to  what  happens  in  teeth, 
but  he  feels  that  tooth  enamel  solubility 
is  reduced  by  small  amounts  of  fluoride 
in  drinking  water.  Previous  evidence  of 
reduction  in  tooth  decay  has  been  based 
on  comparative  surveys  of  the  dental  health 
of  children  in  areas  where  fluoride  is  pre- 
sent and  absent  in  water  supplies. 


Toothy,  the  toothpaste  impregnated 
disposable  toothbrushes  from  Casey 
Tregaard  Associates  Ltd,  20  Blackfriars 
Lane,  London  EC4  are  now  available  in  a 
five-pack  size  (£0.18)  as  well  as  the 
previously  marketed  singles. 

Working  party  set  up 

The  Toilet  Preparation  Federation  has  set 
up  a  working  party  on  fluorides.  Its  pur- 
pose is  to  prepare  the  case  for  the  reten- 
tion of  the  use  of  fluorides  throughout  the 
EEC. 

It  is  intended  that  the  TPF's  work  will 
concentrate  only  upon  sodium  mono- 
fluorophosphate  and  stannous  fluoride,  and 
companies  making  use  of  other  types  of 
fluorides  are  advised  to  provide  their  own 
evidence  for  submission  direct  to  Colipa's 
Protocoles  d'Essai  working  party. 


The  touch  of 

REAL 
Beauty 


POWDER  CREAM 


In  shades  of  Ivory,  Natural,  Ochre,  Peach, 
Sungold,  Apricot,  Rachel  and  New  Summer 
shades  for  the  young.  Honey  Beige,  Velvet  Tan, 
Sable,  Bronze. 

VAT  Recommended  Retail  Prices: 
TUBES  No.  2  Hp  each  (Trade  0.90p  doz) 
TUBES  No.  311 9|p  each  (Trade  £1.46p  doz) 
PLASTIC  JARS  32p  each  (Trade  £2.48p  doz) 


The  ALL-IN-ONE 
Make  up. 

A  complete 
modern  beauty 
treatment. 

FROM  YOUR  USUAL  WHOLESALER 
OR  DIRECT  FROM 

DIXOR  LTD. 

ST.  LEONARD'S  RD,  MORTLAKE  SW14 
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Market 
News 


Benzamine  lactate:  15  kg  lots,  £95  kg. 
Benzocaine:  50-kg  lots  £168  kg. 
Bromides:  Crystals  (£  per  kg). 


MOST  ITEMS  FIRM 

London,  July  25:  Most  prices  were  firm  in 
all  sectors  of  the  market  during  the  week. 
Where  changes  were  recorded  they  were 
mostly  upward.  In  crude  drugs  Brazilian 
menthol  moved  up  by  £0-15  kg.  Also 
dearer  were  aconite,  belladonna  herb, 
dandelion  root,  gentian  root,  mace  and 
Chinese  cumin  seed.  Lower  were  carda- 
moms and  sarsaparilla. 

In  essential  oils,  camphor  white,  lemon- 
grass  and  Chinese  peppermint  were 
firmer. 

No  changes  were  announced  in  phar- 
maceutical chemicals  but  the  Price  Com- 
mission sanctioned  an  average  rise  of  3 
per  cent  in  a  number  of  industrial  chemi- 
cals of  a  leading  manufacturer. 

Pharmaceutical  chemicals 

Adrenaline:    (per  g)    Synthetic  1-kg    lots  £059 

500  g  £0  067;  acid  tartrate,  £0'044  and  £0  05. 

Ammonium  bicarbonate:  £55  metric  ton  delivered 

carbonate  lump  and  powder  £88  20. 

Aspirin:  10-metric  ton  lots  £577  50  ton;  5-ton  £583 

1-ton  £592-50. 

Bemegride:  BPC  £16  kg. 


12i-kg 

50-kg 

250-kg 

Ammonium 

052 

043 

0  40 i 

Potassium 

047 

0-38J 

0-36 

0'46 

0-38 

*  Powder  plus  £0'02. 

Hydrogen  peroxide:  35 

per  cent, 

£149  m 

etric  ton. 

Hydroxocobalamin:  £3 

per  g. 

Hyoscine  hydrobromide 

:  £314-14 

kg. 

Hyoscyamine  sulphate: 

(100-g  lots)  £59 

kg. 

Hypophosphites:  £  per 

kg. 

12ikg 

50-kg 

Calcium 

1-14 

1-06 

Iron 

2-35 

227 

Magnesium 

1-98 

1-87 

Potassium 

1-57 

1-45 

Sodium 

1-27 

1-17 

Iodides:  (per  kg)    Potassium  £2-16   (50-kg  lots) 

£2-14  (250-kg);  sodium  £275  (50-kg). 

Iodine:  Chilean  crude  £2  08}  per  kg;  resublimed 

£2  87  in  50-kilo  lots. 

Neomycin  sulphate:  BP  5-g  £27  50  g. 

Penicillin:  Potassium,  sodium  or  procaine,  sterile 

£9  per  1,000  Mu  for  5-25,000  Mu  lots. 

Phemitone:  25-kg  lots  £4  24  kg. 

Streptomycin:   £11    kg   base;  dihydrostreptomycin 

£11-50  kg  base. 

Strychnine:  (kg)  alkaloid  £12  25;  sulphate  and 
hydrochloride  £10  50. 

Theophylline:  (50  kg)  Hydrate,  anhydrous  and 
ethylenediamine  (aminophylline)  £2-76  kg;  100-kg 

£2-73. 

Zinc  carbonate:  BPC  25-kg  sacks  £0  25  kg. 
Thymol:  In  1-ton  lots  £2  per  kg. 
L-Thyroxine:  £175  per  kg. 
L-Triiodothyronine  sodium:  £2  50  per  g. 
Zinc  chloride:  Granular  96-98%  £150  metric  ton. 

Crude  drugs 

Aconite:  Spot  £1,350  metric  ton;  £1,250,  cif. 
Belladonna:  (metric  ton)  leaves  £320  spot;  £315 
cif.   Herb   £280;  no   cif.  Root,   £410  spot;  £390 
cif  nominal. 


Cardamoms:  (per  lb  cif)  Alleppy  greens  No.  1 
£1-20;  prime  seeds  £1-15. 

Dandelion:  Root  £580  metric  ton  spot;  no  cif. 

Gentian:  Root  £580  metric  ton  spot;  £565,  cif. 

Mace:  Grenada  No.  £2,184  long  ton. 

Menthol:  (kg)  Chinese  spot  £7  50;  shipment  £7-00, 

cif.  Brazilian  spot  and  cif  £5'25. 

Pepper:    (ton    cif)    Sarawak    black  £580;  white 

£920. 

Sarsaparilla:  Spot  £121  kg;  £116},  cif. 
Seeds:  (ton)  Anise  China  star  £175  duty  paid; 
shipment  £135,  cif.  Caraway:  Dutch  £1.500  metric 
ton,  cif.  Celery:  Indian  £320;  shipment  £320, 
cif.  Coriander:  Moroccan  £105,  cif.  Cumin:  Indian 
£375,  cif.  Chinese  £390  metric  ton,  cif.  Dill: 
Indian,  for  shipment  £195,  cif.  Fenugreek,  Moroc- 
can £160,  cif,   nominal.  Mustard:  E60-E180  spot. 

Essential  oils 

Camphor  white:  £0  75  kg;  no  cif  offers. 
Lemongrass:  No  spot;  £2  55  kg,  cif. 
Peppermint:  (per  kg)  Arvensis  Chinese  £3-85  kg 
spot    and    cif;    Brazilian    £2-25    spot    and  cif. 
American  piperata  firm  at  E7-50-E8  spot. 
Sandalwood:  Mysore  £35  00  kg  spot. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax. 


Coming  events 


Monday,  July  30 

Nottingham     Branch,     Pharmaceutical  Society, 

Postgraduate  medical  centre,  8  pm.  Mr  W.  A. 
Beanland  on  "The  general  sale  list  and  prescrip- 
tion only  medicines  and  the  Misuse  of  Drugs  Act." 

Thursday,  August  2 

Huddersfield  Chemists  Association  and  Branch, 
Pharmaceutical  Society,  Spotted  Cow  Hotel,  New 
Hey  Road,  Huddersfield,  at  8  pm.  Quiz. 


Easily  the  best  way 
to  enjoy  a  quick  profit 

Display  and  sell 

UNICAN 

concentrates  for  winemaking  and  home  brewing 

1973  is  going  to  be  a  bumper  year  for  over  1000 
Chemists  who  already  sell  Unican  concentrates.  A 
national  promotion  campaign  in  mass-circulation 
journals  is  certain  to  increase  demand  still  further. 

Unioan  for  beer  retails  from  only  57p  to  make  two 
gallons;  Unican  for  wine,  78p  to  make  a  gallon.  All 
the  customer  adds  is  the  yeast  provided,  sugar  and 
water.  All  you  have  to  do  is  mount  the  Unican  display 
cases  in  a  prominent  position  —  they're  very  com- 
pact —  and  wait  for  results.  It's  a  big  and  growing 
market,  with  profits  to  be  made  —  a  full  33^%  from 
Monks'. 

Unican  is  obtainable  from  leading  pharmaceutical 
wholesalers. 

Display  oases  available  only  from  Grey  Owl. 
Distributed  by  Grey  Owf, 
Morley  Road,  Staple  Hill,  Bristol  BS16  4QF. 


Tannic 
Acid 

In  all  Qualities 


'Formerly 
the  British 
Dyewood  Co.  Ltd 
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Classified  advertisements 


Hospital  appointments  Trademarks 


NORTHAMPTON  & 
DISTRICT  HOSPITAL 
MANAGEMENT  COMMITTEE 

PHARMACIST 

required  for  duties  at  the 

GENERAL  HOSPITAL 
Northampton  and  occasion- 
ally at  other  hospitals  within 
the  Group.  Applications  are 
also  welcomed  from  Pharma- 
cists only  available  for  part- 
time  duties.  Previous  hospital 
experience  not  required. 

Applications  to:    Group  Phar- 
macist, General  Hospital, 
Northampton. 

Tel.  Northampton  34700,  Ext  94. 


READING  &  DISTRICT  HOSPITAL 
MANAGEMENT  COMMITTEE 

PHARMACY  TECHNICIAN  (£1.041- 
£1,425)  for  post  in  new  Phar- 
macies offering  wide  experience 
in  all  sections  of  the  departments 
including  Sterile  Products  Dept. 
and  Quality  Control  Laboratory. 
Accommodation  available.  Fur- 
ther details  from  Mr.  A.  E.  Burton, 
Group  Pharmacist,  Royal  Berk- 
shire Hospital,  Reading,  Tel. 
Reading  85111,  Ext.  448  to  whom 
applications  should  be  sent. 


LLANDOUGH  HOSPITAL,  Nr.  Penarth 
PHARMACIST  required  at  this 
Modern  Teaching  Hospital. 
The  Pharmacy  provides  a  service,  not 
only  for  Llandough  Hospital  but  also 
for  the  Sully  and  Barry  Group  of 
Hospitals.  It  is  hoped  to  extend  the 
present  Ward  Pharmacy  system,  A 
new  Out-Patient  Department  is  being 
built  with  its  own  separate  Pharmacy. 
The  Hospital  is  situated  on  the  coast 
surrounded  by  pleasant  countryside 
but  within  easy  travelling  distance  of 
Cardiff.  Whitley  Council  conditions 
of  Service. 

Department  may  be  viewed  by 
prior  arrangement  with  the  Chief 
Pharmacist. 

Telephone  No. 0222-70860 1,  Ext. 96 
Application  forms  available  from 
the  Unit  Administrator. 


For  Sale 


FULLY  FASHIONED  BABY  PANTS 

Small,  medium,   large,  ex-large. 
White  and  colours. 
NYLON  BABY  PANTS 

Plastic  lined.  White  and  colours 

TIE  PANTS 

Also  Cotsheets,  Plastic  Bibs  in 
plain  and  nursery  print. 

Made  In  England. 

A.  ft  H.  HEYMAN 
Horndate  Avenue,  Ayclitt* 
Industrial  Estate,  Co.  Durham 

Telephone:  Aycliffe  3307 


ILFORD  AND  DISTRICT  HOSPITAL 
MANAGEMENT  COMMITTEE 

GROUP  PHARMACY 


DEPUTY  CHIEF 
PHARMACIST 
V  (GROUP) 

Salary  scale  £1,920/2,430  p. a. 
plus  £126  p. a.  London  Weighting. 
Applications  to  the  Group  Secre- 
tary, King  George  Hospital, 
Eastern  Ave.,  Ilford,  Essex. 


ST.  BARTHOLOMEW'S 
HOSPITAL,  LONDON,  E.C.1 
PHARMACIST 

required  for  new  Pharmaceutical  Area 
Service  (Area  No. 7)  based  at  the  above 
hospital.  The  successful  candidate, 
who  may  be  a  newly  registered  phar- 
macist, will  be  required  to  work  at  any 
of  the  hospitals  within  the  area,  and 
the  post  offers  varied  experience,  in- 
cluding close  collaboration  with  other 
disciplines. 

Salary  on  Whitley  Council  Scales, 
Applications  with  full  particulars  nam- 
ing two  referees  to  the  Chief  Pharm- 
acist. 


The  Trade  Marks  set  out  below  were  assigned  on 
the  21  February  1973  by  PHARMACY^PRODUCTS 
(OVERSEAS)  LIMITED  of  |73  New  Bond  Street, 
London,  W.1.  to  SOBIODA  of  23  Rue  Aime 
Bouchayerf  Seyssinet,  France,  WITHOUT  THE 
GOODWILL  OF  THE  BUSINESS  IN  WHICH 
THEY  WERE  THEN  IN  USE. 

Registered  No.    Trade  Mark  Goods 

809622  BIOTERGIC  All  goods  included  in  Class  3 

809623  BIOTERGIC  All  goods  included  in  Class  5 


Shopfittings 


SENIOR  PHARMACIST 
&  PHARMACIST 

required  for  posts  in  new  phar- 
macies serving  mixed  group  of 
15  hospitals.  Experience  in  Ward 
Pharmacy  Service,  Sterile  Pro- 
ducts Dept.  and  Quality  Control 
Laboratory.  Accommodation  avail- 
able. Further  details  from  Mr. 
E.  A.  Burton,  Group  Pharmacist, 
Royal  Berkshire  Hospital,  Read- 
ing. Tel.  Reading  85111,  Ext.  448 
to  whom  applications  should  be 
sent. 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


Stocktakers 


"STOCKTAKERS  required  by  National 
firm.  Experienced  or  trainee.  Sub- 
stantial salary  and  full  expenses. 
Fringe  benefits.  Age  up  to  55  years. 
Apply  in  own  hand  writing  to  Box 
No.  2169." 


Miscellaneous 


CHEMISTS 

ALL  WORK  AND  NO  PLAY? 
.  .  ,  then  how  about  a  low 
cost,  high  profit  making 
investment  without  tiresome 
stock,  staff,  debts  or  paper- 
work ...  all  takings  in 
CASH!  .  .  .  designed  to  fit 
quickly  into  a  small  space 
in  your  existing  premises. 
A  Mini  Launderette  .  .  .  the 
perfect  little  'money  spin- 
ner" for  ANYWHERE  without 
a  Laundry. 

The  Village  Laundry  Ltd., 
White  Lion  House, 
White  Lion  Square, 
Hatfield,  Herts. 
Telephone:  Hatfield  67314 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types),  Hair-Orna- 
ments, etc. 


Home  Beer  and  Winemaking 
A  new  Wholesale  service. 

Send  for  our  FREE  28-page 
CATALOGUE  listing  over  600 
items  from  25  different  manu- 
facturers. 

Kannon  Home  Brew  Centre  Ltd., 
Cannon  Mills,  Union  Road, 
Bradford  BD7  3HG. 
Tel:  Bradford  76243. 


FASHION  JEWELLERY  —  GENTLE- 
MEN you  can't  sell  perfume  in  a 
jam  jar,  it  has  to  be  elegantly  pre- 
sented. Tne  same  principle  applies 
to  FASHION  JEWELLERY,  our  elegant 
displays  all  marked  with  retail  prices 
inc.  V.A.T  can  be  working  for  you 
within  minules  of  delivery  and  be  a 
credit  :o  your  shop.  Our  huge  range 
ensures  lucrative  profits  through 
fast  sales.  Delivery  on  the  spot  no 
waiting.  Contact:  R.  F.  Vernon  & 
Co.,  36  Roman  Road,  Birstall.  Lei- 
cester. Tel:  675327  S.T.D.,  Code 
0533.  NOW 


EAST  DEAN, SUSSEX. 

New  wide  shop  and  adjacent 
house  suitable  immediate  occu- 
pation by  dispensing  chemist  to 
serve  large  high  class  residential 
estate  West  of  Eastbourne.  £1.500 
a  year.  New  20  year  lease.  No 
ingoing.  Roy  Sharman,  13  Sutton 
Park  Rd,  Seaford.  Tel.  892587. 


-Jfc-  In  Anodised  Aluminium 

^  Built  in  Illuminated  Signs 

-jfc-  Available  from  stock 

Installed  in  2  Days 
on  most  sites* 

UNIT  SHOPFRONTS  LTD 

LVP  House.  Park  Royal  Road. 
London  N  W  10  7LF. 

PHONE:  01  965-9712 


WANTED 

We  purchase  chemists' 
old  interior  fittings  and 
related  items.  If  you  are 
remodelling  or  closing 

down  your  present 
location  please  contact: 

John  Derham  Ltd., 
248  Camden  High  St., 
London.  N.W.1. 
Tel:  01-485  6611 


Shop  to  Let 


Wanted 


PHARMACEUTICAL  manufacturer  re- 
quires     quantities      of  Efferdrine 
Hydrochloride      BP     and  Phthalyl 
Sulphathiazole  BP.  Offers  to  Box  No 
2171. 

WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W  11 
Tel:  Park  3137-8. 

PHARMACIST  SEEKS  small  good 
quality  w/col.  or  oil  paintings. 
(Cotman,  Fielding,  Girton,  Guardi). 
Robert's,  38  Fore  Street,  Budleigh, 
Devon. 

WANTED — Early  tooth-powder  tins 
or  boxes,  tooth  paste  pot  lids,  early 
tooth  powder  advertising,  early  cata- 
logues. Ben  Swanson  Clinic,  RAF. 
Bentwaters,  Woodbridge,  Suffolk 
URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— Runs  of  drug  drawers,  shop 
rounds  lars.  etc — Telephone  Ash- 
tead  (Surrey)  72319  or  write  Robin 
Wheeler.  'Maplehurst'.  Park  Lane. 
Ashtead,  Surrey. 
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Official  appointments  Proceedings 


PHARMACY  TECHNICIAN 
HM  PRISON,  WAKEFIELD 

A  Pharmacy  Technician  is  required  at  HM  Prison,  Love 
Lane,  Wakefield,  Yorks. 

Salary  scale  £1 041  rising  to  £1 425  plus  £77  per  annum 
environment  allowance  and  an  additional  allowance 
may  be  paid  to  applicants  having  exceptional  qualifica- 
tions or  experience. 

Five  day  week.  Post  supe.annuable  under  National 
Health  Service  superannuation  scheme. 

Intending  applicants  may  obtain  further  information 
from  the  Head  Pharmacist:  HM  Prison,  Parkhurst,  Isle 
of  Wight  (Telephone:  098-381  3855). 

Application  Torms  obtainable  from  the  Establishment 
Officer.  Home  Office,  Prison  Department  (R  10/10 
VDC),  Portland  House,  Stag  Place,  London,  SW1. 

CLOSING  DATE:  10  August  1973 


Agents 


COMMISSION  AGENCY  WANTED 

Revolutionary  new  Swedish  slimming  products 
offered  exclusive  areas. 


Terms  to  be  negotiated. 


Reply  to:- 


Telephone  01  -736  1 1 86 


MANUFACTURERS 

REDUCE  THE  COST  OF  DIRECT 
REPRESENTATION  IN 
NORTHERN  IRELAND  — 

WE  CAN  PROVIDE  YOU  WITH  THE  FOLLOWING 

(1 )  Sales  Staff  with  over  20  years  experience  calling 
with  the  Pharmaceutical  profession. 

(2)  Ample  storage  and  delivery  facilities  if  required. 

(3)  A  follow  up  Merchandising  Service  by  trained 
personnel. 

If  you  would  like  us  to  handle  your  goods-drop  us 
a  card-wej,will  come  and  see  you. 

BROMAC  AGENCIES  (U.K.) 

605  LISBURN  ROAD,  BELFAST  N.I. 


EUROPEAN  Pharmaceutical  Group 
seeking  U.K.  pharmaceutical  Com- 
pany with  approx.  £50,000  annual 
turnover  for  integrating  group's  U.K. 
brand  sales  and  offering  Common 
Market  distribution.  Continuity  of 
present  U.K.  management  assured. 
Rapid  finalisation.  Stellar  Financial 
Services.  Tel:  01-629  2257. 


Please  address  Box  No.  to 

Box  No.  

CHEMIST  &  DRUGGIST 
25  New  Street  Square 
LONDON,  EC4A  3JA 


Business  opportunities 


PROCEEDINGS  UNDER  SECTION  23  OF 
THE  PATENTS  ACT  1949 

Notice  of  Intention  to  Present 
a  Petition  to  the  Court 

IN  THE  MATTER  OF  Letters  Patent  No.  875,562  dated  the 

c™,MaLxfivrbIlla.ry  1958  granted  to  THE  WELLCOME 
FOUNDATION  LIMITED  having  its  registered  office  at  183 
Euston  Road,  London  NW1  2BP  in  respect  of  an  invention 
entitled  "Improvements  in  and  relating  to  Pyrimidine  Deriva- 
tives and  the  preparation  thereof" 

AND 

IN  THE  MATTER  OF  The  Patents  Act,  1949 

NOTICE  IS  HEREBY  GIVEN  that  it  is  the  intention  of 
THE  WELLCOME  FOUNDATION  LIMITED  to  present  a 
Petition  to  the  High  Court  of  Justice,  Chancery  Division  pray- 
ing that  the  term  of  the  said  Letters  Patent  may  be  extended. 

AND  NOTICE  IS  FURTHER  GIVEN  that  on  Thursday 
the  11th  day  of  October  1973  at  10.30  o'clock  in  the  forenoon 
or  so  soon  thereafter  as  Counsel  may  be  heard  THE  WELL- 
COME FOUNDATION  LIMITED  intends  to  apply  to  the 
Court  for  fixing  the  date  of  Hearing  of  the  Petition  and  other 
Directions 

Notices  of  Opposition  to  the  Petition  must  be  lodged  not 
less  than  14  days  before  the  date  above  mentioned  at  The 
Chancery  Registrars'  Office,  Royal  Courts  of  Justice,  Strand. 
London  WC2.  Documents  requiring  service  upon  The  Well- 
come Foundation  Limited  pursuant  to  the  Rules  of  the 
Supreme  Court  Order  103  may  be  served  at  the  offices  of  the 
Solicitors  to  the  said  Petitioners. 

DATED  this  1 1th  day  of  July  1973 

REYNOLDS  PORTER,  CHAMBERLAIN  &  CO. 

Solicitors  for  the  said  Petitioners  of  and  whose 
address  for  service  is 
Chichester  House,  278/282  High  Holborn 
London  WC1V  7HA 


Situations  Vacant 


PHARMACIST 
required  for 
Liverpool  City 
Chemist 

5  day  week.  No  Saturdays, 
No  rota  duty.  No  paperwork 
except  directly  connected  with 
dispensing.  Might  suit  married 
woman  with  grown  family. 
Salary  by  negotiation. 
Apply:— 

David  I.  IV).  Halliday  Ltd., 
Holts  Arcade, 
India  Buildings, 
Water  Street, 
Liverpool  2, 
Tel:  051-236  4100. 


PHARMACIST 

required  for  old  established 
Yorkshire  family  firm,  manufac- 
turing mainly  herbal  remedies  and 
health  foods. 

Experience  in  batch  production, 
planning  and  quality  control 
desirable. 

Challenging  prospects  for  a 
younger  man,  but  an  older  man 
would  be  considered. 

Salary  according  to  age  and 
experience. 

Write   immediately  to: 

Carter  Bros, 
Glen  Laboratories, 
Shipley,  Yorks. 


TELEPHONE  ORDER  CLERK  re- 
quired in  busv  Pharmaceutical 
Wholesalers  in  the  Croydon  area, 
some  experience  in  this  field  essen- 
tial. Box  No.  2168. 


Situations 
wanted 


TABLET  COATING 
LICENTIATE  of  the  Royal  Institute  of 
Chemistry  with  extensive  experience 
of  sugar  coating  and  controlled  re- 
lease rate  preparations,  and  of  open 
pan  and  fluidised  bed  processes 
seeks  production  or  development 
position.  Box  No.  2172. 


QUALITY 
CONTROL 

I  Documentation 
Only 

Applicants  (male  or  female) 
should  have  a  good  knowledge  of 
pharmaceutical  terms  and  pro- 
cedures. Preferably  with  prior 
experience  in  keeping  of  records 
and  licensing  applications  and/or 
labelling  regulations.  Good  salary, 
contributory  pension  scheme. 
Surrey  area. 

Please  write  with  brief  details, 
Box  No.  2170. 
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The  Company 

Vestric,  a  member  of  the  Glaxo  group  of  companies, 
is  the  largest  pharmaceutical  wholesaler  in  the  United 
Kingdom  providing  services  to  retail  pharmacies, 
hospitals,  clinics,  veterinary  surgeons  and  users  of 
surgical  equipment  from  36  centres. 
Each  year  because  of  expansion  and  promotion  we 
take  on  eight  young  men  to  be  carefully  and 
thoroughly  trained  as  Company  representatives. 

Basic  training  lasts  four  months  and  includes  elements 
of  pharmaceutical  production,  wholesaling  procedures, 
pharmacy  management,  product  knowledge  and 
training  in  territory  management. 

The  Future 

An  attractive  starting  salary  will  be  paid,  increasing  on 
satisfactory  completion  of  training.  This  will  be 
reviewed  annually. 

On  being  appointed  to  a  territory  you  will  be  provided 
with  a  Company  car  (presently  a  Cortina  1600  L). 
You  will  receive  a  daily  allowance,  a  garage  and  car 
wash  allownace  and  other  expenses  will  be  reimbursed. 


There  is  a  contributory  pension  and  life  assurance  scheme 
and  you  will  participate  in  the  Glaxo  Group  bonus 
scheme.  You  will  also  have  an  opportunity  to  earn 
worthwhile  commission  in  addition  to  your  salary. 

Apply  Now 

If  you  are  under  30,  preferably  with  some  pharmaceutical 
knowledge,  and  looking  for  a  change  to  a  top  company 
offering  an  interesting  and  varied  career,  simply  fill  in 
the  coupon  below  for  a  confidential  application  form. 


! 

I 

I 


The  Chemist  Sales  Manager, 
Vestric  Limited, 
Chapel  Street,  Runcorn, 
Cheshire,  WA7  5AP. 


Vestric 


Please  post  to  me  a  confidential  application 
form  for  trainee  representatives. 


Name. 


Address . 


Hair  today  Hair  to  stay 
'There's  none  so  good 
As  the  Gerry  Rex  way 

Gerry  Rex  makes  these 
claims.  Get  the  style  of  your 
choice.  Natural  looking 
parting—  undetectable, fast. 
Get  the  best  -  Get  Gerry  Rex. 
A  Gerry  Rex,  hand-made  from 
matched  human  hair,  the  unique 
technique  which  simulates 
natural  hair  growth,  achieves 
absolute  undetectability.  Enjoy 
complete  freedom  to  shampoo, 
sleep  and  swim.  Just  like  your  own 
hair  again !  Hair  weave  wearers  arc 
offered  a  personal  HOME  re- 
grooming  service. 


HAIR  MAKER  TO  THE  STARS 

All  colour  illustrated  brochurepost  ed  *I 
under  plain  cover,  with  no  obligation  ■ 


viame  

Address. 


.Tel.. 


I Gerry  Rex  Limited,  173  Seymour  Place, 
London  W1H  5TP.  01-629  7025/6. 
j^At  London,  Manchester.  Giasgow.  and  Ireland.  j 


CD28/7 


Methanol 


Also  to  AR  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

,'sV.;        \     ?  Tel:  01-735  8131 


TEEDft  HAIR  STRAIGHTENER 


Meet  the  trend  for  straight  hair  — 
STOCK  NOW! 

Trade:  £0.63  plus  V.A.T. 
R.  Retail:  £1.09  including  V.A.T. 
da  Division  of  H.  &  T.  Kirby,  Mildenhall  713227 


EROTIM 
French  Ticklers 
Colour  Sex 
High  (Rough) 
Naturform 
Specials 
Long  Love 
DUREX 

Durex  Gossamer 
Nuform.  Fetherlite 
Add  10%  VAT 


CONTRACEPTIVES  INTERNATIONAL 


50  Pkts.  USA  CREST  Gross 

£5.75  Black  Cat  £4.75 

£6.00  Tahiti  £4.75 

£4.75  Crest  Forma  £4.25 

£3.75  Crest  Naturae  £3.75 

£7.25  JAPANESE 

£5.00  Seanes  Skins  £4.25 
S=»nami   We*s                  £4  50 

£3.70  SWEDISH,  DANISH 

£5.50  available 

Sample  pack  £3  00                  Add  10%  VAT 

Warwickshire  Supplies  (DCD),  Commerce  House, 
Water  Orton,  Birmingham  B46  1RR. 
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2  BARS  of  mildly  medicated  Cuticura  Bath  Soap  at  a  generous  5p  off! 
That's  the  sort  of  offer  to  boost  Summer  sales! 

Cuticura  sales  are  increasing  all  the  time,  and  with  summer  hols, 
coming  up  they'll  increase  even  more — thanks  to  this  great  offer. 


CUTICURA  MEETS  THE  FULL  COST  OF  THE  OFFER 
SO  YOUR  FULL  CASH  MARGIN  IS  MAINTAINED 

How's  that  for  a  summer  attraction! 

This  big  offer  on  Cuticura  gives  you  more  sales,  more  turnover, 
and  more  profit!  SO  STOCK  UP  AND  GET  IT  ON  THE  SHELVES  SOON. 
It  won't  be  there  for  long. 

Cuticura  Laboratories  Ltd,  Maidenhead,  Berks. 


